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Sometimes  it  takes  a  great  idea  to  give 
power  to  good  intentions.  We  think  the 
National  Center  for  Family  Literacy  is  a 
great  idea,  and  that's  why  Toyota  is  proud 
to  be  one  of  its  major  supporters. 


NCFL  is  the  leader  in  parent-child  learning. 
It's  a  powerful  way  to  develop  learning 
skills  in  young  children  by  helping 
disadvantaged  parents  complete  their 
own  education  and  learn  important  life 
skills  at  the  same  time. 


Toyota  has  provided  support  to  more 
than  150  family  literacy  programs  across 
America.  By  supporting  NCFL,  we  hope 
that  the  book  on  missed  opportunities 
will  one  day  be  closed  forever. 


To  learn  more  about  the  great  work  of 
NCFL,  visit  www.famlit.org. 
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PAINTIN6  WITH  A  BROAD  BiSH? 

1AM  DISMAYED  AT  E&P  INDULGING  IN 

the  same  broad-brushed  Muslim- 
bashing  as  the  newspaper  industry 
in  general  [“The  American  way,”  Nov. 

19,  p.  30].  It  is  common  for  the  media  to 
use  words  such  as  “Muslim  terrorists,” 
regardless  of  the  political,  national,  or 
social  group  the  terrorists  come  from. 

The  same  media,  though,  fail  to  call  Irish 
Republican  Army  terrorists  “Catholic 
terrorists,”  for  example. 

Now,  I  am  amused  to  find  Alicia  Mundy 
venting  against  Muslims  in  general  for  the 
vile  policies  of  the  Taliban  and  Afghans  (for 
it  is  not  just  the  Taliban,  as  you  will  see  that 
women  won’t  fare  significantly  better  under 
the  U.S.’s  newfound  fiiends,  the  Northern 
“Alliance”),  while  failing  to  say  anything 
about  the  ugly  U.S.  foreign  policy  that 
keeps  the  Saudi,  Kuwaiti,  and  simUar 
Muslim  despots  in  power  who  use  religion 
to  beat  up  on  women. 

I  thank  her  for  at  least  paying  some  lip 
service  to  the  50-year  oppression  of  Pales¬ 
tinians  (by  another  U.S.-backed  ally,  Israel) 
and  Indian  occupation  of  Kashmir.  But  she 
used  even  those  references  to  again  make  a 
blanket  statement  that  people  speaking  out 
about  the  oppression  of  Palestinians  or 
Kashmiris  —  or  speaking  against  America 
sacrificing  its  own  founding  principles  to 
target  Muslims  and  Arabs  in  America  —  do 
not  speak  out  for  women’s  rights.  That  is 
patently  false. 

In  addition  to  countless  other  Muslim  or 
Pakistani  writers,  I  myself  have  written 
about  this  issue  many  times.  Even  online, 
my  pieces  about  Iran’s  banning  Barbie 
dolls  for  its  girls,  Pakistanis  choosing  not  to 
have  female  athletic  teams  in  the  Olympics, 


i  etc.,  have  been  read  by  many  of  my  Web 
site’s  2  million  visitors.  She  should  check 
those  out  at  http://imran.com  before 
1  making  generalized  statements. 

No  place  is  perfect.  There  is  a  lot  to  be 
i  done  to  improve  the  lot  of  women  in 
i  Afghanistan,  Pakistan,  Saudi  Arabia,  and, 

!  yes,  here  in  the  United  States.  I  have  met 
more  victims  of  wife-beating,  sex  abuse  as 
children,  date  rape,  etc.  here  than  in  any  of 
those  countries. 

I  am  sure  you  will  find  it  enlightening  to 
speak  on  this  issue  with  Dr.  Maleeha  Lodhi, 

;  the  woman  who  has  twice  been  appointed 
Pakistan’s  ambassador  to  Washington,  by 
two  different  regimes.  Her  appointments 
constitute  proof  of  Pakistanis’  (almost  97% 
j  of  them  Muslim)  respect  for  a  person’s 
ability  regardless  of  sex.  Dr.  Lodhi  was  the 
managing  editor  of  Pakistan’s  lai^est  and 
most  influential  newspaper  prior  to  being 
appointed  ambassador  to  the  United  States, 
and  can  speak  intelligently  on  the  role  of 
i  women  in  Pakistan  or  Muslim  societies. 

'  I  am  proud  that  Pakistan,  whom  you  so 
easily  and  casually  attack,  has  elected  a 
^  woman  as  its  head  of  state  —  not  once 
but  twice.  Please  talk  to  us  Muslims  and 
1  Pakistanis  in  a  holier-than-thou  tone  about 
'  the  importance  of  women  in  our  culture 
!  when  the  United  States  elects  a  woman 
president  or  even  vice  president. 

IMRAN  ANWAR 
i  Long  Island,  N.Y. 

I  Lahore,  Pakistan 

I  Correction 

;  In  “Tribunelike  cuts  in  comp  may  be  the 
next  big  thing”  Nov.  19,  p.  6,  Dan  Dalton’s 
I  affiliation  was  misidentified:  He  is  dean 
j  of  the  Kelley  School  of Business  at  Indiana 
\  University. 
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I  dec.  8,  1951: 

The  long-term  trend  of  U.S. 

!  newsprint  consumption  is 
undoubtedly  upward,  the 
Newsprint  Association  of  Canada 
!  said  this  week,  but  “there  is  much 


to  indicate  that  the  acceleration 
of  demand  between  1946  and 
1950  is  unlikely  to  continue  at  the 
same  rapid  rate.” 

A  “noble  experiment”  in  silk- 


stocking  subscription  prices  — 
$25  annually  for  regular  mail 
service  —  is  being  conducted 
by  Oil  Daily,  a  new  national 
newspaper  now  two  months  old, 
with  headquarters  in  Chicago. 


www.editorandpubllsher.com 
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Count  the  Boston 
Herakt  among 
those  giving  a  Bronx 
cheer  to  the  bid  made 
Thursday  by  the  New 
York  Times  Co.  —  par¬ 
ent  of  the  Herald’s 
archrival,  The  Boston 
Globe  —  to  become  a 
minority  owner  of  the 
Boston  Red  Sox. 

Although  common 
ownership  of  a  Major 
League  Baseball  team 
and  a  media  outlet  in 
the  same  market  is  as 
American  as  cherry 
pie  —  see,  for  exam¬ 
ple,  the  Tribune  Co. 
and  the  Chicago  Cubs 
—  Herald  Managing 
Editor  for  News 
Andrew  Gully  told 
E&P,  among  other 
things,  that  should  the 
Times  Co.  group 
succeed  in  its  bid,  it 
would  lead  to  a 
greater  concentration 
of  media  ownership 
around  Boston,  since 
the  deal  includes  a 
stake  in  the  New  Eng¬ 
land  Sports  Network. 

As  one  would 
expect  in  a  competi¬ 
tive  market  such  as 
Boston,  the  Herald  ran 
a  story  last  week  that 
alerted  its  readers  to 


With  public-comment  period  closing, 
feds  hear  those  in  favor  and  opposed 
to  the  current  cross-ownership  rules 


BY  TODD  SHIELDS 

WASHINGTON 


Newspaper  companies  have  long  had  a  ism,  saidTnbune  Vice  Pres 
heavy  cross  to  bear  —  the  federal  cross-  Not  eveiybody  agrees.  C< 
owTiership  ban,  that  is.  But  now,  with  Repub-  that  newspapers  could  man 
licans  in  control  of  the  Federal  Communications  debate  in  cities  where  they  d 
Commision,  it  may  be 
time  to  lay  that  burden 
down.  A  key  milestone 
in  a  process  that  could 
lead  to  the  abolition  of 
the  26-year-old  rule  will 
be  reached  today,  the 
deadline  for  the  filing  of 
arguments  with  the  FCC  j 

by  proponents  and  ^ 

opponents  of  the  repeal,  ~  i 

Prospects  are  uncertain,  iv.>'g  ?  ft  i 

with  one  opponent  |Uni/Q 

promising  "hand  to  "^**^^  ^* 

One  heavy  hitter  filing  Chicago  Tribune  columnist  Bob  Greene  does  tour  of  double-duty, 
appearing  on  Tribune  Co.'s  WGN-TV  in  the  Windy  City. 


papers  today,  Chicago’s 
Tribune  Co.,  gave  a  sneak  peek  at  its  argument. 

Tribune  points  out  that  it  owns  the  WPIX-T\’ 
station  in  New  York  as  well  as  Newsday  in  Melville, 
N.Y.,  an  alignment  that  lets  it  put  newspaper 
reporter  Edward  Gargan  on  the  air  from  Pakistan. 
Another  pair  of  Tribune  properties  operates  with  far 
less  synergy,  however.  The  Fort  Lauderdale-based 
South  Florida  Sun-SentineV s  Vanessa  Bauza  reports 
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any  “real  and  per¬ 
ceived  conflict- 
of-interest  issues” 
related  to  the  Times 
Co.  bid. 

It  may  take  weeks 
for  the  winning  bid  to 
be  determined, 
according  to  The 
Associated  Press. 

-  J.J.  MCGRATH 


MUSTER:  POLL 


X  press  perform¬ 
ance  in  the  war  on 
terrorism  remains  at 
high  levels,  with  77% 
of  those  surveyed 
calling  media  coverage 
good  or  excellent,  ac¬ 
cording  to  a  national 
opinion  poll  released 
Wednesday  by  the 
Pew  Research  Center 
in  Washington. 

“It's  the  only  change 
I’ve  seen  in  15  years 
in  the  right  direction,” 
said  Andrew  Kohut, 
the  center’s  director. 

But  more  than  half 
of  those  surveyed  still 
believe  the  military, 
not  the  media,  should 
decide  what  news  is 
fit  to  print.  Two-thirds 
say  they  are  more  in¬ 
terested  in  news  than 
they  were  before  Sept. 
11.  Cable  TV  remains 
the  major  news  source 
for  most  Americans, 
with  newspapers  a 
strong  second. 

-  GREG  MITCHELL 

RIOTUnRRCT 
CRIME  PAPER 

A  Louisville,  Ky.- 
basedfree- 
distribution  weekly 
newspaper  devoted  to 
crime  news  —  that 
goes  by  the  evocative 


not  be  precluded  from  delivering  local  information 
to  audiences  in  the  way  [audiences]  want  to  receive 
that  information,”  said  John  F.  Sturm,  president  of 
the  Newspaper  Association  of  America  ( NAA).  “It 
could  be  in  print,  it  could  be  in  broadcast,  or  it 
could  be  online.”  In  its  filing,  the  NAA  will  argue 
that  communities  will  get  more  local  news  from 
unfettered  newspapers. 

The  regulation’s  opponents  believe  their  pros¬ 
pects  are  improved  by  Republican  leadership  at  the 
FCC.  Chairman  Michael  K.  Powell  is  openly  skep¬ 
tical  of  media  ownership  rules,  questioning 
whether  they  serve  their  purpose  of  ensuring  a  | 
diversity  of  viewpoints.  * 


Congress  for  a  time  forbade  the  FCC  from  review¬ 
ing  the  rule.  Then,  in  1996,  it  mandated  the  periodic 
review  of  ownership  rules.  A  decision  is  expected 
some  time  next  year.  And  however  the  FCC  votes. 
Congress  could  step  in.  In  the  closely  divided  Senate, 
Commerce  Committee  Chairman  Ernest  F. 
Hollings,  D-S.C.,  has  indicated  he  will  defend  the 
current  rule.  “This  is  hand-to-hand  combat,”  said 
Chester,  the  advocacy  group  head.  “We  don’t  intend 
to  let  Powell  eliminate  the  rule.” 

But  the  NAA’s  Sturm  countered,  “The  FCC  h2is 
to  carry  the  burden  of  affirmatively  demonstrating 
this  rule  serves  the  public  interest.  I  don’t  think 
it  can  do  that.”  11 


uwic  approval  of  5^^  Fraucisco  Bay  Area 


Battle  for  the  ’burbs:  It’s  over? 


BY  LUCIA  MOSES 


A  time  last  year, 
the  Son 

Francisco  Chronicle  and 
San  Jose  Mercury  News 
were  touting  their 
expanded  offerings.  But 
as  much  of  California’s 
Bay  Area  wealth  evapo¬ 
rated,  due  partly  to  the 
dot-com  collapse,  so 
did  some  of  the  papers’ 
aspirations.  Both  have 
rolled  back  their  subur¬ 
ban  coverage  amid  their 
cost-cutting  this  year. 

Does  this  strategy, 
however,  doom  them  to 
a  no-growth  future? 

The  latest  ax  to  fall 
was  at  the  Chronicle. 
Last  week,  a  year  after 
relaunching 
under  its  new 
Hearst  Corp.  ■ 
owner,  the 
paper  said  it 
would  cut  i 

about  220  full- 
timers,  or  8.5%  j 
of  its  work  j 

force,  citing  a  j  j 

20%  drop  in  ad  j  [ _ 

revenue  this  j 
year.  The  j  haj 

Chronicle  had  j 
already  reduced  I 


ROUND  THIS 


other  operating  costs 
and  said  its  Sunday 
magazine  will  go  bi¬ 
weekly  next  year. 

The  Mercury  News, 
meanwhile,  killed  its 
Sunday  magazine  in 
addition  to  cutting  staff. 

Some  observers  said 
the  metros’  suburban 
coverage  was  too  shallow 
to  make  a  significant 
impact  in  the  first  place. 
But  the  caution  the  Bay 
Area  papers  are  showing 
won’t  make  it  easier  for 
them  to  grow  in  the 
surrounding  commu¬ 
nities,  areas  ripe  for 
advertisers  but  also  with 
distinct  identities. 

Critics  pounced,  for 
example,  when  the 


II 


Knight  Ridder-owned 
Mercury  News  dropped 
its  much-ballyhooed  San 
Francisco  edition  as  it 
went  to  four  zoned 
sections  from  seven  this 
year.  “It’s  not  a  natural 
geographic  area,”  said 
Jim  Bettinger,  director 
of  the  John  S.  Knight 
Fellowships  at  Stanford 
University. 

The  Merc,  with  daily 
circulation  of 268,621 
(260,014  under  the  for¬ 
mer  Audit  Bureau  of 
Circulations  rules),  is 
quick  to  note  that  it 
didn’t  cut  as  deeply  as 
the  Chronicle,  which  has 
killed  five  daily  zoned 
sections  and  now  packs 
all  outlying  news  in  a 


If  you  don  t  know  whafs 

happening  in  your  own  backyard . 


...  maybe  if  s  time  to 
diange  newspapers. 


!  Bay  Area  section. 

!  Executive  Editor  Phil 
j  Bronstein  said  the 
Chronicle,  with  daily 
circulation  of  512,042 
(494,088  under  the  for¬ 
mer  rules),  will  still  cover 
the  suburbs,  but  will  tell 
I  stories  with  a  broader 
perspective.  The  CArora- 
I  tc/e’s  zoning  strategy 
j  hadn’t  yielded  major 
j  circulation  gains  any- 
t  way,  he  said.  “We  felt 
j  that  it  was  more  impor- 
I  tant  to  be  a  great  region¬ 
al  paper,”  he  contended. 

I  That  change  in  strate- 
j  gy  suited  the  Merc  just 
i  fine.  When  the  CAronfcfe 
!  stopped  publishing  a 
I  section  for  the  highly 
'  contested  Peninsula 
I  region,  the  Merc 
reassigned  five 
more  reporters 
there,  for  a  total 
I  of  15,  and  even 
placed  ads  Geft)  in 
the  30,000  free- 
distribution  Pah 
Alto  Daily  News 
to  promote  its 
coverage.  Some¬ 
thing,  the  Merc 

_ _  hopes  to  convince 

irST  readers,  is  better 
than  nothing.  11 
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THAT  SCRAMBLED  WORD  GAME 
by  Henri  ArrtoW  end  IMM  Argtrion 


Unsaambte  these  four  Jumbfes. 
ooe  letter  to  each  square 
to  form  four  ordinary  words 


SESCH 

L 

[xn 

ROTHAX 

rrrr 

HESTEE 


Print  answer  here: 


.  c.  -m- 


rOOOH  TO  GBT 
OUT  Of  A 
‘^LOW  HOf^e^. 


Now  arrar^  the  cirded  tetters  to 
form  the  surprise  answer  as 
suggested  by  the  above  cartoon 


Saturdays  Ji>m0les  BOGUS  FOLIO  JOYFUL  SUBWAY 
I  Answer  For  a  farmer  feeding  the  pigs  is  this  — 

A  -SWILL'  JOB 


Draw  loyal  readers  to  your  pages 
with  the  most  authentic,  challenging 
anclfun  word  games  available— 
JUMBLE"  and  SCRABBLE'grams. 


Readers  of  nearly  700  newspapers 
jump-start  their  day  with  JUMBLE. 

And  now  they  can  train  their  brains 
with  SCRABBLEgrams,  the  only 
authentic  daily  puzzle  derived 
from  the  classic  American  board  game  SCRABBLE" 


SCRABBLE*  •  a  tradcmarttfHattro«it»  us  and  C«t«d»  CeOOl  Hatoro  Otanuiedbi 


tABBLE*  •  a  tradamarttf  Hadron  t»  us  and  Canada  CeOOl  Haaoro  Otanuied  by  rntav 
lia  Sarvca*  me  AM  ngtas  r«$arvad 

]□□□□□□  r- 

Word  Score  rack  i 

]□□□□□□  rn 

]□□□□□□  n 

fo^  fm  Pf^  fi^  fell  LJ 


□□□□□□□ 

□□□□□□□ 

[^[l][^[U]00[s] 

□□□□□□□ 

□  □□□□□□ 

[i]lT]00[E]@[^ 

PAR  SCORE  140-150 


DIRECTIONS:  Make  a  2-  lo  7-iefler  word  him  tne  letters  pn  eac^  row  Add 
joints  of  each  word  useig  scoring  dvections  at  right  7-lefler  words  get  50- 
tionus  -Blanks'  used  as  any  leder  have  no  point  value  Al  the  words 
the  Olteal  SCRABBLT  Players  Octionary  3rd  EiMon  SOLUTION  TOMORROW 
lore  NTforriMbon  on  books,  efubs,  toumanttnts  and  the  school  program  go  to 
scrabble  assoc.com  or  caff  the  National  SCRABBLt  Associabon  rCJf)  477-9033 


Keep  readers  coming  back-run  JUMBLE  and  SCRABBLEgrams  every  day. 
Contact  your  TMS  representative  at  800-245-6536  for  rates  and  availability. 
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Represented  internationally  by: 

Los  Angeles  Times 
Syndicate  International 


435  N.  Michigan  Ave.,  Suite  1500 
Chicago,  IL  60611 

800-245-6536  •  ww^. tmsfeatures.com 


145  South  Spring  St.,  10th  Floor 
Los  Angeles,  CA  90012 
213-237-7987  •  www.latsi.com 
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COMPLETE  NEWS 


:OMPLETE  NEWS 

SCHCUM  P-VC.l. 


name  of  Snitch  —  will 
start  publishing  tomor¬ 
row  in  Cincinnati 
because  of  the  April 
riots  over  the  fatal 
police  shooting  of  an 
unarmed  black  man. 

-  MARK  FITZGERALD 


In  NYC  newspaper  market 


BY  LUCIA  MOSES 


CAN  A  NEW  DAILY  NEWSPAPER 

make  it  in  beaten-down  New 
York  where  established  ones 
struggle  even  in  flush  times  —  and  with 
just  $15  million  in  its  pocket? 

A  group  of  investors  and  journalists 
will  attempt  to  prove  that  it  can  as  they 
prepare  to  launch  a  five-day  morning 
paper  in  the  first  quarter  of  next  year. 

The  paper  has  no  printer,  office  space, 
advertising  commitments,  or  name  — 
but  will  likely  take  the  name  of  the 
legendary  but  defunct  New  York  Sun. 

Backing  the  daily  are  the  Canadian-turned- 
British  press  baron  Conrad  Black,  who  will  be  one 
of  the  managing  members,  and  a  clutch  of  close- 
knit  New  York  financial  wizards,  including  Roger 
Hertog,  vice  chairman  of  Alliance  Capital  Manage¬ 
ment;  Michael  Steinhardt,  a  former  hedge-fund 
manager;  Andrew  Cader  of  Speer,  Leeds  &  Kellogg; 

and  investor  Thomas  Tisch. 
‘The  common  denominator 
19  of  this  group  is  not  political,” 
^  1  founding  Editor  Seth  Lipsky 

said.  “[Tjhese  are  serious  peo- 
^  pie  who  care  a  great  deal 

about  New  York.” 

Observers  doubt  that  the 
Bf  $i5-million  investment,  of 

Black:  Wants  a  new  chipping  in 

jewel  on  his  hands  ,  ...  , 

12.5%,  will  go  far  in  New  York, 

where  an  economic  recovery  isn’t  expected  until  the 
second  half  of  next  year. 

“Talk  about  a  suicide  mission,”  said  Edward  J. 
Atorino,  a  media  watcher  for  Dresdner  Kleinwort 
Wasserstein  in  New  York.  “Where  are  they  going  to 
get  advertising  from?” 

The  planned  broadsheet  “won’t  have  any  trouble 
attracting  the  upper  end  of  advertising”  because  it 
will  target  New  York  elites,  said  Daniel  Colson, 
deputy  chairman  of  Black’s  Hollinger  International 
Inc.  Startup  costs  will  be  low  because  the  paper  will 
farm  out  as  many  operations  as  possible  and  limit 
initial  distribution  to  Manhattan.  The  writing 
under  Lipsky,  a  contributing  editor  for  The  Wall 
Street  Journal,  will  be  high  quality,  Colson  said,  and 
the  editorial  page  will  be  “neoconservative”  to 
counter  the  “often-predictable”  New  York  Times. 

The  founders  of  the  planned  paper  have  no 
illusions  that  making  the  sheet  a  financial  success 
will  be  easy,  though.  “We’re  going  to  have  to  work 
to  make  this  paper  valuable  to  advertisers,”  said 
Lipsky,  who  is  the  president  of  the  paper’s  parent 


Paul  Hume,  The 
Washington  Post 
musk  critk  who  drew 
a  scorching  rebuke 
from  President  Harry 
S.  Truman  for  a  review 
of  his  daughter’s 
singing,  died  Nov.  26 
at  the  age  of  85  in  a 
nursing  home  in 
Baltimore,  Md. 

In  1950,  Hume  at¬ 
tended  a  pubik  recital 
by  Margaret  Truman 
and  wrote  that  she 
“cannot  sing  very 
well.”  Truman  sent  a 
letter  objecting  to 
Hume’s  “poppycock.” 

“Some  day  I  hope  to 
meet  you,”  Truman 
wrote.  “When  that 
happens,  you’ll  need  a 
new  nose,  a  lot  of 
beefsteak  for  black 
eyes,  and  perhaps  a 
supporter  below.” 

-  TODD  SHIELDS 
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With  only  $15  million  in  the  bank.  New  York’s  new  daily 
will  have  to  catch  fire  fast  —  like  The  Sun  of  yesteryear. 

publishing  company,  called  One  SL  LLC. 

The  new  paper  would  give  Black  a  toehold  in 
the  New  York  newspaper  world,  where  he’s  long 
sought  a  place.  Black,  whose  empire  stretches  from 
London  to  Chicago  to  Jerusalem,  has  tried  over  the 
years  to  buy  the  weekly  New  York  Observer  and  the 
Daily  News.  He  has  been  quiet  on  the  acquisition 
stage  since  selling  most  of  his  U.S.  and  Canadian 
newspapers  last  year. 

Lipsky  has  had  similar  goals.  While  editor  of 
the  Jewish  weekly  Forward,  he  wanted  to  take  the 
paper  daily,  former  colleagues  said.  “Seth  has  al¬ 
ways  wanted  to  start  a  daily  newspaper  with  sort  of 
a  hard-headed,  humane  outlook  on  the  world,  driv¬ 
en  by  scoops,”  said  Jeff  Goldberg,  a  former  Forward 
contributor  who  now  writes  for  The  New  Yorker. 

Those  seeking  clues  about  the  future  paper’s 
editorial  style  can  visit  Smartertimes.com,  The 
New  York  Times’  criticism  Web  site  by  Ira  Stoll, 
another  Forward  alum  who  will  be  Lipsky ’s  vice 
president  and  managing  editor.  Classified  adver¬ 
tisements  placed  by  the  planned  paper  currently 
advertise  editorial  openings  in  New  York,  Albany, 
N.Y.,  and  Washington  —  in  feature  and  cultural 
reporting  as  well  as  hard  news. 

The  founders  aspire  to  produce  a  newspaper  that 
will  be  worthy  of  the  old  Suns  name.  The  Sun, 
which  became  famous  for  its  “Yes,  Virginia,  there 
is  a  Santa  Claus”  editorial  in  1897,  was  one  of  the 
first  successful  daily  papers,  lasting  from  1833  to 
1950.  Lipsky,  known  as  a  neoconservative,  said  he 
admired  its  longtime  editor,  Charles  A.  Dana,  who 
espoused  “equality  under  the  law,  integrity  in 
government,  and  quality  journalism.” 

Mickey  Marks,  president  and  CEO  of  New  York- 
based  media  buyer  Creative  Media,  said  a  new  daily 
could  sustain  itself  in  New  York  —  assuming  it 
builds  a  consistent  readership  with  definable  demo¬ 
graphics.  But,  he  added,  “there’s  a  lot  of  ifs.”  11 


The  Hearst  Corp.’s 
74-year-old 
headquarters  is  long 
past  adolescence,  but 
a  growth  spurt  may  lie 
ahead. 

New  York’s  Land¬ 
marks  Preservation 
Commission  approved 
Wednesday  a  plan 
allowing  Hearst  to 
erect  a  36-story  steel- 
and-glass  tower  above 
the  media  company’s 
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Satisfaction  Guaranteed 

If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 


E  &  P  NEWS 


CALENDAR 


JANUARY 

n  11  NICARBoot 
U  11  Camp,  National 
Institute  for  Computer- 
Assisted  Reporting  and 
Investigative  Reporters 
and  Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 


13-18 


NAA 

Operations 
SuperConference, 
Newspaper  Association 
of  America,  Hyatt 
Regency  Phoenix  at 
Chic  Plaza,  Phoenix 


ZO-ZZi 


I  NAA 

.  Marketing 
Conference, 

Newspaper  Association 
of  America,  San  Diego 
Marriott  Hotel  & 
Marina,  San  Diego 


Z6 


IRE  Regional 
Conference, 


Investigative  Reporters 
and  Editors,  National 
Press  Club,  Washington 

FEBRUARY 

6_n  E&P’s  13th 
U  Annual 
Interactive  News¬ 
papers  Conference  & 
Trade  Show,  Adweek 
Conferences,  San  Jose 
Convention  Center, 

San  Jose,  Calif. 

01  07  IPAKey 
L4  LI  Executives 
Conference,  Inland 
Press  Association,  The 
Registry  Resort  Hotel, 
Naples,  Fla. 


ZB-3; 


lACP 
I  National 
College  Newspaper 
Convention,  Asso¬ 
ciated  Collegiate  Press, 
Hyatt  Regency  Los 
Angeles,  Los  Angeles 


e^c) 


MARCH 

M  National 
Computer- 
Assisted  Reporting 
Conference, 
Investigative 
Reporters  and  Editors, 
National  Institute 
for  Computer-Assisted 
Reporting,  and 
The  Philadelphia 
Inquirer,  DoubleTree 
Hotel,  Philadelphia 


1M9 


Mid-Atlantic 
NAME  March 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Emerald  Pointe 
Resort  &  Conference 
Center,  Lake  Lanier 
Islands,  Ga. 


Zfl-Z3: 


I NNA  41st 
I  Government 
Affairs  Conference, 


National  Newspaper 
Association,  Hyatt 
Regency  Capitol  Hill, 
Washington 


Z8-30 


APRIL 

SABEW 
Annual 
Convention, 

Society  of  American 
Business  Editors 
and  Writers,  Pointe 
Hilton  Tapatio  Cliffs 
Resort,  Phoenix 


Z8-1 


NAA  Annual 
Convention, 
Newspaper  Association 
of  America,  Hilton 
New  Orleans  Riverside, 
New  Orleans 

NOTE:  To  list  events, 
please  e-mail  to 
Calendar  Editor  at 
calendar  @  editorand 
publisher.com  or fax 
to  (646)  654-5370. 


Taxing  times  for  Pulitzer  Inc. 


IRS  seeks  millions  for  1998  dea 


$29.4  million  in  all  could  be  at  stake 


BY  MARK  FITZGERALD 


!j  CHICAGO 

More  THAN 
two  years 
after  the  then- 
Pulitzer  Publishing  Co. 
sold  its  TV  and  radio 
properties  to  Hearst- 
Argyle  Television  Inc. 
and  spun  off  its  news¬ 
papers  to  form  a  new 
company,  the  Internal 
Revenue  Service  is 
claiming  Pulitzer  Inc. 
owes  nearly  $30  million 
in  taxes  on  the  deal. 

Pulitzer  says  the  spin¬ 
off  actually  yielded  a 
loss,  and  that  the  IRS  is. 


L 


in  effect,  moving  the  j 
goal  posts  to  establish  a  i 
taxable  gain.  “If  we 
measure  the  value  [of 
the  spinoff]  on  the  date 
of  the  transaction,  we 
get  one  value,  and  if  we  I 
I  measure  the  value  as  of  | 
i  one  day  later,  we  get  a  i 
j  much  different  value,”  | 
said  Alan  G.  Silverglat,  j 
Pulitzer’s  senior  vice  i 
president-finance. 

“Their  own  regulations 
stipulate  [value  should 
be  measured]  on  the  day 
of  [a  transaction]  rather 
than  the  day  after.” 


Pulitzer  said  the  IRS 
formally  proposed  in 
October  that  the  taxable 
amount  of  the  deal 
should  be  about  $80.4 
million,  which  by  the 
company’s  calculations 
would  leave  it  with  fed¬ 
eral  and  state  tax  bills 
of  a  whopping  $29.4 
million.  As  part  of  its 
deal  with  Hearst-Argyle, 
Pulitzer  agreed  to  in¬ 
demnify  the  broadcaster 
for  certain  tax  liabilities. 

In  May  1998,  Pulitzer 
entered  into  the  deal, 
publicly  valued  at  $1.85 
billion,  in  which 
Hearst-Argyle  took 
over  Pulitzer’s  nine  TV 
stations  and  five  radio 


properties.  As  part  of 
the  deal,  Pulitzer  spun 
off  its  newspapers,  plus 
$450  million,  to  the 
new  Pulitzer  Inc., 
owned  by  stockholders 
of  the  old  Pulitzer. 

Hearst-Argyle  also 
issued  some  37  million 
shares  of  its  common 
stock  to  stockholders  of 
the  old  Pulitzer.  In 
November  1998,  the 
IRS  ruled  the  trans¬ 
action,  which  closed 
March  18, 1999,  would 
be  tax-free  to  share¬ 
holders.  The  current 
dispute  with  the  IRS 
does  not  affect  that 
tax-free  determination, 
Silverglat  said.  11 
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six-story  stone  build¬ 
ing  on  Eighth  Avenue 
at  57th  Street  in 
Manhattan. 

With  at  least  one 
more  city  approval 
needed  and  an 
urKertain  economy, 
construction  wouldn’t 
commence  until  2003 
at  the  earliest. 

More  than  1,800 
Hearst  employees  at 
several  New  Ybrk 
offices  (including  Kir^ 
Features  Syndicate) 
would  be  consolidated 
in  the  taller  building. 

-  GAVE  ASTOR 

PeE33lll6F0B 
PRFF  PAPERS 

The  Reporters 
Committee  for 
Freedom  of  the  Press 
joined  the  consumer- 
advocacy  organization 
Public  Citizen  and 
library  and  historian 
groups  in  a  lawsuit 
filed  Wednesday 
seeking  to  overturn 
President  (jeorge 
W.  Bush’s  Nov.  1 
executive  order  that 
limits  access  to  the 
papers  of  previous 
presidents. 

The  suit  charges 
Bush  acted  illegally 
in  blocking  the 
scheduled  release 
of  68,0(X}  pages 
of  documents  from 
the  Reagan 
administration. 

“This  cofKept  lacks 
any  foundation  in 
American  constitution¬ 
al  law,”  said  Public 
Citizen  attorney  Scott 
Nelson.  “It’s  interest¬ 
ing  that  the  first 
beneficiary  of  this  new 
doctrine  would  be  the 
father  of  the  man  who 
anrwunced  it” 

-  MARK  FITZGERALD 
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E  &  P  NEWS 


Press  corps  joins  Marine  Coips 

An  Afghan  tour  Of  dutj 

BY  TODD  SHIELDS  weekly  Manwe  Corps  sojourns  with  the  15th 


W'ASHINGTON 

IT  TOOK  WEEKS  OF 
w'aiting  in  Egypt, 
in  Bahrain,  and 
aboard  American  Navy- 
ships  in  Asian  waters 
but  reporter  C.  Mark 
Brinkley  finally  made  it 
into  Afghanistan  with 
U.S.  ground  troops. 

The  move  last  week 
put  the  reporter  for 
Gannett  Co.  Inc.’s 


Times  in  a  prime  posi¬ 
tion,  even  as  it  moved 
the  U.S.  press  corps 
nearer  its  goal  of 
closely  covering  the 
military  campaign  in 
Central  Asia. 

Military  officials  late 
last  week  indicated  a 
rotation  would  be  set 
up  for  journalists 
going  into  southern 
Afghanistan  for 


Marine  Expeditionarv' 
Unit.  Those  visiting  the 
unit  early  last  week 
included  Brinkley; 
Doug  Mellgren,  a 
writer  for  The 
Associated  Press;  a 
TV  cameraman  for 
the  AP;  and  a  photog¬ 
rapher  and  a  reporter 
for  the  Reuters  wire 
service. 

Washington  news 


bureau  chiefs  have 
pressed  the  Pentagon 
for  more  access  to 
military'  operations. 
Several  welcomed 
last  week’s  deployment 
and  expressed  hope  it 
w'as  a  portent. 

“It  is  exactly  where 
we  want  to  be  ... 
with  the  U.S.  military 
on  the  ground  in 
Afghanistan,”  said  AP 
Washington  Bureau 
Chief  Sandy  Johnson. 
“We  hope  things  take 
off  from  there.” 

Brinkley,  27,  went 
to  the  region  in  mid- 
October  and  “really 
just  stuck  it  out,” 


said  Rob  Colenso, 
managing  editor  of  the 
Springfield,  Va. -based 
Marine  Corps  Times. 
“We  just  kept  him 
there  in  hopes  we 
could  solidify  our 
relationship  with 
the  military.” 

The  media  move  was 
arranged  with  the 
cooperation  of  military 
authorities  in  Bahrain, 
said  Colenso.  It  left 
unsummoned  the 
national  media  pool 
that  may  yet  be 
i  gathered  from 
Washington  to  cover 
the  ne.xt  phase  of  U.S. 
military  operations.  11 
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E-tailers  tap  the  power  of  print 

INTERNET-BASED  COMPANIES  ARE  TURNING  TO 

newspapers  to  drive  holiday  sales  in  what  is 
expected  to  be  a  slow 
shopping  season. 

Auctioneer  eBay 
planned  to  put  23 
million  color  inserts 
inside  55  Sunday 
papers  yesterday, 
according  to  news 
reports,  and  both 
Amazon.com  and 
Yahoo!  had  inserts  in 
Sunday  papers  Nov. 

25.  —  Lucia  Moses 

‘Sun-Times’  slices  newsroom  staff 

The  Chicago  Sun-Times  last  week  said  it 
planned  to  lay  off  three  artists  and  two 
librarians.  News  of  the  cuts  in  editorial 
positions  came  as  the  paper  resumed 
negotiations  with  the  Chicago  Newspaper 
Guild,  whose  membership  recently  signaled 
its  impatience  with  the  pace  of  talks  by 
authorizing  a  strike.  —  Mark  Fitzgerald 

Better  than  a  Blue  Light  Special 

Kmart  may  leave  a  little  more  under  the 
tree  for  newspapers  this  year. 

The  Troy,  Mich.-based  retailer,  which 
spent  $171  million  in  newspapers  last  year, 
making  it  the  medium’s  eighth-biggest  brand 
advertiser,  plans  to  put  back  some  of  the 
newspaper  insert  pages  it  had  planned  to  cut 


in  the  next  two  months.  Instead  of  scaling 
back  pages  by  40%  in  December  and 
January,  Kmart  will  cut  pages  20%  and  30%, 
respectively.  The  retailer  said  Sunday 
sales  suffered  after  it  shifted  dollars  from 
inserts  to  broadcast  this  year.  —  LM. 

D.J.  on  hazards  of  high-tech 

ONE  person’s  dying  DOT-COM  IS 
another’s  opportunity.  That’s  one 
premise  behind  the  new  “Dow  Jones 
Discount  and  Distressed  Technology 
Alert,”  a  weekly  newsletter  delivered 
via  e-mail  every  Thursday. 

Michael  Rapoport,  "In  the  Money” 
columnist  for  Dow  Jones  Newswires, 
edits  the  “Alert,”  which  tracks  the  highs  and 
lows  of  Silicon  Alley  and  Valley  companies  that 
might  be  had  for  Skid  Row  prices.  The  target 
market  would  appear  to  be  elite:  those  who 
still  have  $195  a  month  to  invest  in  a  tech-biz 
tip  sheet.  —  Wayne  Robins 

Paper  use  still  on  downward  roll 

Newsprint  consumption  by  U.S.  daily 
newspapers  continued  its  slide  in 
September,  declining  9.3%,  to  716,000 
metric  tons,  on  a  year-over-over  basis. 

Preliminary  figures  for  October  showed 
usage  declining  10.8%,  to  768,000  tons, 
the  Newspaper  Association  of  America 
(NAA)  reported. 

September  stocks  declined  2.2%,  to 
956,000  tons,  a  40-day  supply,  while 
preliminary  figures  show  October  stocks 


down  6.3%,  to  906,000  tons,  a  35-day 
supply,  according  to  the  NAA.  —  LM. 

East  Lansing  no  spartan  news  town 

Michigan  State  University,  which  already 
makes  The  New  York  Times  and  The 
Wall  Street  Journal  available  to  students 
through  a  special  readership  program,  will 
soon  add  the  Lansing  State  Journal  and  USA 
Today  to  the  mix. 

University  officials  said  the  two  Gannett  Co. 
Inc.-owned  dailies  will  be  offered  in  the  spring 
semester  by  the  program,  which  makes  the 
newspapers  available  for  campus  delivery  at 
special  rates. 

About  450  copies  of  the  Lansing  State 
Journal  and  200  copies  of  USA  Today  will  be 
distributed  daily.  —  Joe  Strupp 

Newspapers  bought  and  sold 

Bluebonnet  Publishing,  LLC,  a  newly 
formed  family  partnership,  bought 
the  daily  Kilgore  (Texas)  News  Herald, 
circulation  3,065,  from  Community 
Newspaper  Holdings  Inc.,  Birmingham,  Ala. 
Terms  of  the  deal  were  not  disclosed.  Dirks, 
Van  Essen  &  Murray,  Santa  Fe,  N.M., 
represented  the  seller. 

Pacific-Sierra  Publishing  Inc.  sold  two 
California  weeklies  —  The  Sun  in  Seal  Beach, 
distribution  32,000,  and  the  Catalina 
Islander,  circulation  4,500  —  to  Community 
Media  Corp.,  Cypress,  Calif.  Terms  of  the  deal 
were  not  disclosed.  Dirks,  Van  Essen  & 

Murray  represented  the  seller.  —  LM. 
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The  Livingston  Awards 

For  Young  Journalists 


Jennifer  Gonnerman 

The  Village  Voice,  receives  the  award  from  Tom 
Brokaw  tor  2000  ltx;al  reportins; 


Edward  Finder 

ABC  Neus,  “Ni»htline”,  is  presented  the  awards 
by  Clarence  PaKe  for  2000  national  reportinu 


Mike  Finkel 

The  iVeu  York  Times  MagiKine.  accepts  the  award 
from  Ellen  Gixxlman  for  2000  international 
reportini; 


Inilting  2001  Entries 


Three  $10,000  Pri  ZeS  are  given  each  year  by  the  Mollie  Pamis  Livingstnn  Foundation  tor  the  best  print,  on-line  or 

broadcast  coverage  of  local,  national  and  international  news  by  journalists  aged  34  and  younger  in 
any  U.S.  medium.  The  Livingstons,  whose  purpose  is  to  recognize  and  further  develop  the  abilities 
of  young  journalists,  are  the  largest  all-media,  general  reporting  prizes  in  the  country-.  Miss  Pamis 
established  the  awards  in  1980  through  her  foundation,  now  chaired  by  Neal  S.  Hix:hman. 


Deadline  for  2001  entries:  February  1,  2002 


Judging  Panel 


Christiane  Amanpour 

chief  international  correspondent, 
CNiV  InienwtiomJ  and  special  corre- 
'pondent.  “60  Minutes."  CBS  .Vus 

Ken  Auletta 

author,  media  columnist.  The  Seu  Yorker 


Tom  Brokaw 

anchor  .ind  manac'ins;  editor, 

NBt:  niehtlv  news  w  ith  Tom  Brokaw 

Osborn  Elliott 

dean  emeritus,  Columhia  L'nnersitv  Graduate 
SchiKil  of  Journalism 

Ellen  Goodman 

asssKiate  editor  and  columnist.  The  Boston 
Glohe 


Clarence  Page 

columnist, 'editorial  Kcird  meniK-r. 
Chicago  Tnhiinc 

Howell  Raines 

editori.il  paste  editor.  The  Seu  York  Times 

Mike  Wallace 

senior  correspondent  and  co-editor,  “60 
Minutes."  CBS  .Veus 


Entry  forms  can  be  obtained  from  Charles  Eisendrath,  Director,  The  Livingston  Awards,  Wallace  House, 
University  of  Michigan,  620  Oxford  Road,  Ann  Arbor,  MI  48104.  Phone:  734-998-7575.  Fax:  734-998-7979. 
www.livawards.org  E-mail:  LivingstonAwards@umich.edu  ' 


f. 


Dirks,  Van  Essen  &  Murray 


ALABAMA 

David  M.  Brown  to  executive  editor  of  the 
Times  Daily  in  Florence  from  executive 
editor  of  the  Lake  City  (Fla.)  Reporter. 
Brovm  succeeds  Kathy  Silverberg,  now 
general  manager  of  The  Times-News 
in  Hendersomille,  N.C. 


CONNECTICUT 
Mark  E.  Aldam  to  senior  vice  president 
and  general  manager  of  The  Hartford 
Courant  from  vice  president  for  sales, 
marketing,  and  new  ventures. 

Brian  Toolan  to  senior  vice  president  and 
editor  from  vice  president  and  editor. 


NEWSPEOPLE  @  EDITORANDPUBLISHER.COM 

INDIANA 

Mary  Jacobus 

Mary  Jax;obus,  44,  publisher  of  the  Duluth 
(Minn.)  News  Tribune  since  1998,  has  been 
named  publisher  of  The  News-Sentinel  in 
Fort  Wayne  and  president  and  CEO  of 
Fort  Wayne  Newspapers  Inc.,  the  joint¬ 
operating  agency  for  The  News-Sentinel 
and  The  Journal-Gazette.  She  succeeds 
Scott  McGehee,  58,  who  is  retiring  Dec. 
31.  Prior  to  her  term  in  Duluth,  Jacobus  was  vice  president  of  sales 
and  marketing  for  The  Gazette  in  Colorado  Springs,  Colo. 


BY  JAMIE  SANTO 


ILLINOIS 

Ken  Mauser  to  vice  president  and  general 
manager  of  the  Journal  Star  in  Peoria 
from  business  manager  and  controller, 
effective  Jan.  1. 

Ann  Heflin  to  controller  from  assistant 
controller. 


KENTUCKY 

Sarah  Baker  to  publisher  of  The  News 
Enterprise  in  Elizabethtown  from  vice 
president  and  general  manager  of  the 
News  y  Record  in  Greensboro,  N.C., 
effective  Jan.  1. 


NEW  YORK 

Kim  GranowitZ  to  publisher  of  the  New 
York  Press,  an  alternative  weekly, 
from  retail  sales  director.  Granowitz 
succeeds  Michael  Cohen,  now*  publisher 
of  the  Miami  New  Times,  also  an 
alternative  weeklv. 


le  Danville  News 


Trump:  Festival  was  ‘seamless' 


NORTH  CAROLINA 
David  L.  Thompson  to  vice  president  of 
advertising  for  The  Charlotte  Observer 
from  advertising  director  for  The 
Daily  Oklahoman  in  Oklahoma  City. 
Thompson  succeeds  Margaret  Krost,  now 
senior  vice  president  of  sales  and  adver¬ 
tising  for  the  San  Francisco  Chronicle. 


Stauffer  Media,  Inc, 

has  sold 


RHODE  ISLAND 

Mark  T. 

'  to  executive  vice 

president  and 
general  manager 
of  The  Providence  Journal  from 
senior  vice  president  for  legal 
and  administration. 


Danville  (PA)  News 

(3,000  daily  circulation) 


Ottaway  Newspapers,  Inc, 


We  are  pleased  to  have  represented 
Stauffer  Media,  Inc.,  in  this  transaction. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  87501  TEL:  505.820.27OO  FAX:  505.820.290O 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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Delivering  Competitive  Insight  to  Newspapers. 


AN  INSIDER'S  PERSPECTIVE.  Because  of  newspaper  cooperation,  you  can  be  assured  of 
accurate  and  up-to-date  information.  Plus,  our  in-market  representatives  ensure  that  we 
start  the  process  with  complete  newspapers,  including  direct  mail  and  weeklies. 

CMR  IS  PART  OF  YOUR  TEAM.  Our  regional  sales  and  service  teams  can  offer  specific 
solutions  for  newspapers.  Their  industry  expertise,  supported  by  CMR’s  applications 
and  special  advertising  reports,  can  help  your  business  tap  into  more  media,  more 
markets  and  revenue  opportunities. 

DELIVERING  RESULTS.  Target  your  market  s  full  potential,  focusing 
on  your  strengths  and  taking  advantage  of  our  experience. 
CMR.  We  deliver  to  the  newspaper  industry. 


To  be  competitive,  you  need  powerful,  targeted  market  information.  CMR  provides  you  the  tools 
necessary  for  that  marketplace  edge,  allowing  you  to  better  compete  with  TV,  radio,  and  local  print 


EDITORIALS 


JOMIISM'S  win  DEAD 

On  the  Afghan  front  lines  where  even  the  U.S.  military  fears 
to  tread,  eight  journalists  died  so  we  could  know  the  facts 


Afghanistan  is  truly  a  Brave 
New  War:  Unmanned  RQ-1 
Predator  drone  aircraft  fire 
missiles  at  tanks,  men  in  caves 
are  hunted  by  satellites  that  search 
for  their  hot  breath,  and  Special  Forces 
slip  unnoticed  in  and  out  of  Taliban 
headquarters.  But  perhaps  the  most 
jarring  fact  of  this  21st-centur}'  war 
is  that,  by  the  time  hundreds  of  Marines 
landed  in  the  nation  last  week,  more 
journalists  than  U.S.  soldiers  had  been 
killed  in  Afghanistan. 

Industrialized  societies 
can  fight  war  at  a  distance, 
which  is  why  U.S.  deaths  by 
'  last  week  had  been  limited 
to  four  service  personnel, 
none  of  whom  died  in 
Afghanistan  or  from  shots 
fired  in  anger.  But  the 
ravages  and  true  progress  of 
even  the  most  modem  w  ar 
can  be  witnessed  only  from 
the  ground,  and  it  is  on  Afghanistan’s  bar¬ 
ren  and  unforgiving  ground  where  eight 
journalists,  at  this  writing,  had  been  killed 
since  fighting  began  Oct.  7- 
They  died  trving  to  report  a  war  in 
which  no  side  —  the  Taliban,  the 
Northern  Alliance,  or,  perhaps  least  of 
all,  the  United  States  —  has  been  very 
accommodating  of  the  reporter’s  duty 
to  tell  the  world  what  is  happening  with 
accuracy,  clarity,  and  independence. 

Journalists  in  war  are  nearly  always 
better  at  describing  what  they  have  seen 
than  articulating  what  they  are  doing  in 
harm’s  way.  In  a  distant  war,  their  deaths 
risk  becoming  yet  another  abstraction. 
That’s  why  it  is  heartening  to  see  the  out¬ 
pouring  of  grief  and  memori2ils  throughout 


Italy  for  Maria  Grazia  Cutuli,  the  39-year- 
old  reporter  for  the  daily  Corriere  della  Sera 
who  was  among  four  journalists  ambushed 
and  shot  repeatedly  Nov.  19.  Ordinarv’ 
Australians,  too,  are  embracing  the 
memory  of  Harry  Burton,  33,  an 
Indonesia-based  cameraman  for  Reuters 
TV  and  another  ambush  fatality.  Killed 
with  them  were  Azizullah  Haidari,  also  33, 
a  Reuters  photographer  back  in  the  land  of 
his  birth  le.ss  than  24  hours  when  he  was 
shot,  and  Julio  Fuentes,  46,  a  reporter  with 
the  Spanish  daily  El  Mundo  who  “had 
begun  to  tire  of  life  as  a 
war  reporter,”  his  fnend 
Emma  Daly  recalled  in 
Britain’s  The  Independent. 
“He  wanted  to  focus  on 
his  novels  and  raise  some 
children.” 

Let  us  here  speak 
the  names  of  the  other 
slain  journalists:  Ulf 
Stroemberg,  a  42-year-old 
TV4  cameraman  and  a  victim  of  Afghani¬ 
stan’s  lawlessness  shot  to  death  Tuesday 
by  robbers  who  broke  into  the  house  he 
shared  with  other  Swedish  journalists. 

Johanne  Sutton,  34,  Radio  France 
International,  was  remembered  as  “a  strong 
and  funny  woman  able  to  lift  up  the  mood 
of  everv'body  in  a  room”  by  colleague 
Emmanuelle  Richard  on  Poynter.org. 
Memorializing  Sutton,  Pierre  Billaud,  31, 
Radio  Television  Luxembourg,  and  Volker 
Handloik,  40,  a  free-lancer  on  assignment 
for  the  German  magazine  Stem  —  all  of 
whom  were  killed  in  a  Nov.  12  ambush  — 
the  president  of  the  French  National 
Assembly  said,  “They  represent  the  honor 
of  a  profession  in  service  to  a  great  principle 
of  our  democracy:  freedom  of  expression.” 


They  died  tning 
to  report  a  war 
in  which  no  side 
has  been  ver\’ 
accommodating  of 
a  reporter’s  duty’. 
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MICHIGAN 

Journalism  Fellows 


$5,625  monthly  stipend, 
plus  all  tuition  &  fees 


The  Fellowship  is  designed  to  broaden  1^ 

perspectives,  nurture  intellectual  growth,  and  BK 
inspire  personal  transformation.  With  no 
deadlines,  exams,  or  papers  to  worry  about,  a 
Michigan  Fellowship  frees  you  to  explore  the  ^B 
expanse  of  scholarship  available  at  the  ^B 

University  of  Michigan.  Leading  academics 
and  figures  of  major  interest  in  journalism  IS 
give  seminars  and  discuss  issues.  Past 
speakers  have  included  Mike  Wallace, 

Charles  Gibson,  Seamus  Heany,  Gloria 
Steinem,  Ken  Auletta,  Barbara  Ehrenreich, 
Michael  Moore,  Catharine  MacKinnon,  Clarence 
Page,  Patrick  Oliphant,  Richard  Ford,  David 
Halberstam  and  George  Soros. 


a  new  career  on  the  horizon.  Fiousing  is  easy  and 
the  public  schools  are  very  good. 


Mike  and  Mary  Wallace  House:  This  graceful, 
spacious  home,  a  gift  from  the  CBS  newsman  and 
his  wife,  serves  as  headquarters  for  the  Michigan 
Journalism  Fellows. 


Spouses  are  an  integral  part  of  the  Fellowship 
experience  and  are  invited  to  participate  actively. 
They  often  end  their  year  with  a  book  in  the  works, 


Fellowships  Awarded  Include; 

Daniel  B.  Burke  Fellowship  •  Time-Warner  Fellowship  for  Minority  Journalists 
Burton  R.  Benjamin  Fellowship  in  Broadcast  Journalism 
Sports  Reporting  Fellowship  •  Ford  Fellowship  in  Transportation  Technology 
Mike  Wallace  Fellowship  in  Investigative  Reporting  •  Kellogg  Fellowships  in  Public  Policy  Study 
Karsten  Prager  Fellowship  in  International  Journalism  •  Knight  Specialty  Reporting  Fellowships  in 
Business/Economics  •  Education  •  Law  •  Medicine/Health  Sciences 


One  application  offers  consideration  for  any  and  all  Fellowships  available.  Full-time  journalists  in  any 
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Brave  souls  or  errant  knights?  Free-lancers  often  joust 
with  publishers  -  but  it  doesn’t  have  to  lead  to  war 


BY  WAYNE  ROBINS 

The  U.S.  Supreme  Court  decision  in  the  case  known 
as  Tasini  v.  Times  might  have  ushered  in  a  new  era  of 
mutual  trust  and  cooperation  between  newspapers  and 
the  free-lance  writers,  artists,  and  photographers  upon 
which  so  many  editors  rely. 

Sure.  And  the  moon  might  be  made  of  Gorgonzola  cheese. 

The  curious  case  of  the  New  York  Times  Co.  Inc.  et  al.  v.  Tasini  et 
al.  came  to  a  close  June  25,  when  the  high  court  voted  7-2  to  uphold 
the  2nd  U.S.  Circuit  Court  of  Appeals’  ruling  that  The  New  York 


Times  and  several  co-defendants  had 
committed  copyright  infringement  when 
they  sold  free-lance  articles  to  electronic 
databases  without  getting  the  permission 
of  the  authors.  Since  then,  publishers  and 
free-lancers  have  been  knee-deep  in  the 
Big  Muddy  of  legalese,  with  all  the 
decorum  of  a  nude  wrestling  match  at 
the  Bada  Bing  club. 

“The  fact  that  it’s  become  a  shooting  war 
between  Tasini  and  The  New  York  Times  is 
atrocious,”  says  David  Wallis,  founder  and 
CEO  ofFeaturewell.com,  a  New  York-based 
syndicator  of  free-lance  work. 

The  Supreme  Court,  in  essence,  sent 
the  case  back  to  the  appellate  court  to 
determine  damages.  Settlement  would 
make  sense,  but  the  odds  of  that  would 
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seem  slimmer  than  Kate  Moss  after  a  [  Relations  between  the  Times  and  Tasini 

two-week  fast.  went  Irom  awful  to  dreadful  in  September, 

The  Times  says  it  had  no  choice  but  to  when  Tasini  obtained  and  gleefully 
delete  from  its  electronic  archives  more  j  publicized  a  copy  of  an  internal  New  York 


than  100,000  articles  by  free-lancers  dating 
from  1980  to  1995,  when  contracts  began 
explicitly  spelling  out  electronic  rights. 
According  to  Times  spokeswoman 
Catherine  Mathis,  about  1,500  free-lancers 
who  wrote  14,700  articles  have  asked  the 
Times  to  restore  their  work  to  the  databases, 
and  have  signed  agreements  immunizing 
the  Times  from  any  additional  payments  for 
rights  to  the  works  in  question. 

From  the  Times'  point  of  view,  the  Tasini 
case  revolved  around  Section  201(c)  of  the 
U.S.  Copyright  Law,  rati- 


!  Times  memo  recommending  that  the 
I  newspaper  not  “engage  any  of  the  below- 
I  named  plaintiffs  to  write  for  the  newspaper.” 

I  The  list  named  Tasini  and  his  10  co- 
j  plaintiffs,  as  well  as  Derek  Bell  and  Lynn 
j  Brenner,  two  plaintiffs  in  a  class-action  suit 
!  filed  against  the  Times  by  the  Authors  Guild, 
i  Tasini  immediately  screamed,  “Blacklist,” 
I  which  even  some  of  his  admirers  found 
hyperbolic  in  the  extreme. 

Yet  some  newspapers  —  The  Washington 
Post,  most  notably  —  are  seeking  to  find  a 
I  way  out  of  the  legal  and  ethical  thicket. 


I  a  signed  W-9  income-tax  form,  if  that. 

“In  the  old  days,  you  were  able  to  be  a  free¬ 
lance  writer  and  make  a  fairly  good  living 
selling  the  s£ime  article  to  a  lot  of  different 
i  newspapers,”  says  Rich  Marini,  staff  features 
I  writer  for  the  San  Antonio  Express-News 
and  the  point  person  on  contracts  for  the 
American  Society  of  Journalists  and  Authors, 
I  an  organization  with  nearly  1,000  members, 

!  the  majority  of  them  free-lance  writers. 

Most  major  newspaper  companies  were 
I  already  re-evaluating  their  contracts  with 
i  free-lancers  as  Tasini  v.  Times  moved 
i  through  the  courts.  Since  June,  many  have 
sent  out  contracts 


fied  and  relatively  un- 
changed  since  1976-  /g  £ 
“That  clause  gives  WjM 

the  publisher  of  collec- 
tive  works  certain  rights  g 

in  the  absence  of  any  other  ^ 

agreement,”  says  Kenneth  a 

Richieri,  deputy  general  1 

counsel  to  the  New  York  \ 

Times  Co.  “It  was  a  kind  of  \ 
default  agreement. ...  What  the  \ 
Tasini  case  was  all  about  was  ' 
whether  the  Times  had  the  right 
to  use  free-lancer  work  in  its 
databases.  We 
always  believed  we 
had  this  right.  Once 

Ethe  Supreme  Court 
doesn’t  agree  with 
us,  that’s  it. ...  For 
us  to  continue  to 
post  free-lancer 
materials  would 
have  been  willful 
infringement,  j 

and  that  can  get  you  into  real  / 

trouble,  damagewise.”  / 

Jonathan  Tasini,  of  course,  I 
has  a  different  view  of  the  V 

case.  “The  technical  term  * 

for  what  he  told  you 
is  ‘rubbish,’”  says 
Tasini,  who  heads  the 
National  Writers  Union, 
which  consists  largely  of 


Ithat  replace  the 
tacit  agree¬ 
ments  granting 
the  newspapers 
rst  North  Ameri- 
iaJ  rights  with 
inerous  and  less 
e  “Work  Made 
re”  contracts  in 
the  free-lancer 
to  delegate 
;ht  and  any  and 
r  rights  to  the 
ler,  in  language 
1  be  mind- 
g  in  its  arrogance 
«:rutabilit>’. 
writer,  for 
le,  received  on 
iO  a  contract 
article  to  be 
shed  that  day  by  a 
)utlet  with  which 
;  had  a  long  and 
fiuitful  relationship,  with 
new,  intimidating  language: 

“[The  news  organization]  shall 
own  all  worldwide  rights  in  the 
proceeds  of  Contributor’s  services 
_  and  shall  have 

appropriate 


Two  VIEWS 
OF  FREE-I^NCE 

contracts: 


Here’s  an  excerpt from  a  news  organizations 
“Work  Made  for  Hire”  contract: 

“As  copyright  owner,  [the  news  organization] 
may  freely  assign  the  copyrights  and  rights 
composing  the  copyrights,  in  full  or  in  part ... 
in  any  media  now  or  hereafter  invented .... 
Contributor  agrees  to  ...  hereby  name  and 
irrevocably  constitute  and  appoints  [the  news 
organization]  ...  as  Contributor’s  true  and 
lawful  attorney-in-fact  during  and  after  the 
term  of  this  Agreement.” 

Here’s  a  comparable  clause  from  the  National 
Writers  Union’s  Standard  Journalism  Contract: 

‘The  publisher  agrees  that  the  above  fee 
purchases  one-time  North  American  hard-copy 
print  publication  rights  only.  All  other  rights, 
including  the  electronic  reproduction, 
transmission,  display,  performance,  or  ^ 
distribution  of  the  Article,  are  fully  reserved 
-  by  the  Writer.” 


free-lancers  and  is  affiliated  with  (go  i  fostering  (of  all  things)  cooperation  instead  within  its  sole  discretion ...  Contributor 


figure)  the  United  Auto  Workers.  “Willful  j  of  confrontation. 


hereby  grants  the  perpetual  worldwide  right 


i  infringement  is  decided  by  the  discretion  of  j 
<  the  judge.  No  judge  would  say,  while  we’re  \  Scvuil  killing 


S  negotiating  a  settlement,  ‘We’re  going  to 
£  fine  you  daily  for  willful  infringement.’  If 
I  the  Times  were  serious  about  negotiating,  I 
5  would  say  that  our  side  would  not  make  a 
I  claim  of  willful  infringement  as  long  as  you 
i  are  negotiating  with  us.” 


Before  the  ubiquity  of  the  Internet  around 
1995,  few  newspapers  even  had  contracts 
with  their  free-lance  contributors.  It  was  a 
handshake  business,  with  the  contributor 
required  to  provide  the  publisher  with  little 
more  than  a  Social  Security  number  and 


to  use  and  license  to  others  to  use  in  any 
media  now  known  or  hereafter  invented.” 

The  contributor  wondered  why  the 
contract  stopped  there:  Why  not  specify 
that  if  and  when  human  cloning  becomes 
commonplace,  the  clone  and/or  holographic 
images  of  the  contributor  would  be  the 
express  property  of  the  news  organization, 
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on  Earth  or  on  any  similar  planet  yet  to  be 
colonized,  in  this  solar  system  or  any  others 
yet  to  be  found  to  support  life  of  any  kind? 

Contracting  an  illness? 

Since  the  Supreme  Court  decision,  The 
Neu's  £5?  Ofesm'er  of  Raleigh,  N.C.,  is  one  of 
many  newspapers  that  have  reno¬ 
vated  their  free-lance  contracts. 

“We  had  for  many  years  since 
1992  had  a  little  form  we  had 
folks  sign,”  says  Teresa  I.«onard, 
director  of  new's  research  for  the 
Nts^O.  “Our  legal  department 
saw  [Tasini  v.  Times]  as  an 
opportuniU'  to  make  sure  we 
covered  everything.  The  down¬ 
side  is  that  a  full-blown  contract 
kind  of  scares  people  away  [with] 
worry’  their  rights  are  being 
diminished.  Their  rights  aren’t 
being  diminished;  it  just  clarifies 
w’hat  ours  are.” 

The  Neu's  Observer,  a 
McClatchy  Co.  paper,  is  similar  to 
other  large  dailies  in  that  it  uses 
many  free-lancers  on  a  regular 
basis,  especially  in  food,  travel, 
and  lifestyle  sections.  “Most  people  who 
free-lance  at  any  significant  level  w'ere 
aw'are  of  the  court  case,  so  it  didn’t  take 
them  by  surprise.”  says  Felicia  Gressette, 
features  editor  of  the  iSTSsf  O.  “We  did  get 
calls  from  some  people  asking  us  to  put  into 
human  language  what  it  meant.” 

This  seems  a  most  peculiar  quandary  for 
new'spapers  to  find  themselves  in:  being 


unable  to  communicate  clearly.  It’s  not 
necessarily  the  old  joke  about  the  shark  not 
eating  the  lawy  er  —  out  of  professional 
courtesy  —  it’s  that  lawyers  are  trained  to 
write  in  20  pages  w’hat  most  articulate 
humans  can  compose  in  two  sentences. 

It’s  also  a  matter  of  respect.  Free-lancers 
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ON  TAPE 
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BOOKS  ON  TAPE  *^  is  the  registered 
trademark  and  service  mark  of 
Books  On  Tape,  Inc.,  Newport  Beach,  CA. 

The  generic  term  for  sound  recordings 
of  a  person  reading  a  book  is 
“audiobooks,”  not  “books  on  tape" 

Books  on  Tape,  Inc.,  Newport  Beach,  CA 
produces  the  authentic 
BOOKS  ON  TAPE®  brand  of  audiobooks. 

For  further  information,  call  (800)  626-3333 
Books  on  Tape,  Inc.,  P.O.  Box  7900-EP,  Newport 
Beach,  CA  92658 


New  York  Times  on  the  Web,  free-lancers  easily  can  restore 
to  electronic  archives  —  and  sign  away  their  copyrights. 


who  contribute  to  new'spapers  don’t  do  so 
to  become  w'ealthy.  Some  like  the  hours,  but 
they  don’t  have  company-subsidized  health 
care,  sick  days,  overtime,  retirement  plans, 
or  eollective-bargaining  agreements.  Most 
newspapers  haven’t  raised  free-lance  rates 
in  years.  Yet  some  free-lancers  are  special¬ 
ists  and  top  experts  in  their  fields,  or  bril¬ 
liant  book  rev'iewers  for  whom  newspaper 
exposure  is  a  value-iidded  proposition. 

Tost’ war  recovery 

Only  a  few  newspaper  companies 
understand  and  appreciate  this.  The 
Washington  Post  appears  to  be  one  of 
them.  Some  free-lancers  cite  the  Post’s 
relationship  with  its  contributors  as  one 
of  the  most  benign  in  the  business.  (Even 
Tasini  grudgingly  grumbles  that  the  Post 
contract  is  “less  bad  than  many.”) 

The  Post,  like  other  newspapers,  had  to 
refine  its  contract  with  free-lancers  after  the 
Supreme  Court  ruling  on  Tasini.  But  it  took 
a  tack  that  was  astounding  in  its  audacity: 

It  asked  its  contributors  themselves  to  help 
create  and  refine  the  agreement. 

“We  wanted  to  try  to  create  a  culture 
with  our  free-lancers  in  which  they 
would  feel  comfortable,  characterized 
by  communication  and  honesty,  and  to 
listen  to  them,  to  hear  their  v’iews  even 
where  we  couldn’t  fully  accommodate 
them,”  says  Steve  Coll,  managing  editor 
of  the  Post.  “We  trv  to  nourish  and 


cultivate  free-lancers  of  real  quality.” 

The  Post  had  two  general  issues: 

Conform  vrith  the  law,  and  protect  the 
newspaper  from  liability.  “We  had  in  mind 
early  on  that  we  wanted  free-lancers  to 

retain  as  many  rights  as  we  could 
allow  them  to,  while  comporting 
w'ith  the  provisions  of  Tasini  and 
serv’ing  our  own  strategic  needs,” 
Coll  says.  “We  decided  against 
an  absolutist  approach.  We 
ended  up  working  the  contract 
language  through  interaction 
and  engagement  with  free¬ 
lancers  as  well  as  our  own 
editors,  so  that  the  language 
developed  in  an  organic  manner. 
It  wasn’t  something  the  lawyers 
drafted,  handed  out,  and  said, 

‘It’s  a  new  world  —  now  sign  it.’” 

It  is  argued  that  free-lance 
writers  and  photographers  are 
“a  dime  a  dozen,”  even  “hacks,” 
as  one  editor  of  this  writer’s 
acquaintance  is  fond  of  saying. 
Talented  free-lancers,  however, 
are  not  so  easy  to  come  by.  And  the  benefits 
of  talented  free-lancers  contributing  to 
good  newspapers  can  be  so  mutually  con¬ 
structive  that  tightening  the  contract  noose, 
as  some  have  done  since  Tasini,  is  foolhardy 
at  best  and  self-destructive  at  worst. 

“We  knew  we  were  asking  for  changes 
unattractive  to  many  of  our  free-lancers,  so 
we  thought  of  how  we  could  reinforce  our 
relationship  in  other  ways,”  Coll  says. 
Photographers,  for  example,  who  had  to 
yield  certain  rights,  were  asked  how  the 
Post  might  be  able  to  help  sell  their  work  to 
photo  agencies.  “It  was  an  attempt  to  act 
like  partners  with  the  free-lancers  w'ho 
really  worked  hard  to  serve  our  needs.” 

A  paper  such  as  the  Post  —  or  The  Boston 
Globe,  which  is  still  embroiled  in  a 
long-standing  dispute  with  many  of  its 
free-lancers  who  declined  to  sign  a 
contract  granting  substantial  retroactive 
concessions  —  can  acquire  free-lancers  for 
relatively  little  money  because  of  their 
prestige  and  other  professional  enhance¬ 
ments.  But  even  smaller  papers  offer  local 
writers  broad  exposure  in  their  hometowns. 

“You  may  be  underpaid  considering 
your  talents,”  Coll  says,  “but  we’re  going  to 
let  you  control  your  voice,  and  when  we 
publish  you,  people  are  going  to  know  it. 
There’s  an  enormous  difference  in  the 
quality  of  work  you  can  get  if  you  work  at 
it  with  people  —  or  if  you  tell  them,  ‘Take 
it  or  leave  it.’” 
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We  couldn’t  have  said  it 
better  ourselves 


Trademarks  &  Copyrights 


That's  my  name,  don't  wear  it  out:  To  maintain 
a  trademark,  firms  need  to  stand  by  their  brands 


predictably  ran  a  headline  touting  “The  joy 
of  six,”  the  Packmans  concluded  their 
trademark  rights  were  violated. 

Not  so,  a  federal  appeals  court  ruled 
Sept.  27  as  it  rejected  a  claim  brought  by 
the  Packmans.  In  affirming  a  lower  court’s 
decision,  the  7th  U.S.  Circuit  Court  of 
Appeals  said  the  Tribune  had  violated  no 
trademark  in  using  the  phrase  on  June 
15, 1998,  and  subsequently  on  products 
such  as  T-shirts,  posters,  and  other 
memorabilia  offered  for  sale. 

The  outcome  of  the  case  was  not 
surprising,  says  lawyer  Ted  Davis,  who 
heads  the  American  Bar  Association’s 
interest  section  devoted  to  trademarks 
and  unfair  competition.  To  remain 
protected,  trademarks  must  be  used  in 
commerce,  says  Davis,  a  partner  in  the 
international  law  firm  Kilpatrick  Stock- 
ton  LLP.  The  appeals  court  found  the 


BY  TODD  SHIELDS 

COMPANIES  ANXIOUS  TO  PROTECT 
trademarks  often  wTite  letters  to 
editors  or  publishers  asking  them 
to  stop  using  brand  names  as  the 
equivalent  of  generic  terms.  Usually,  it’s  a 
giant  company  with  millions  at  stake: 
Xerox,  3M  (Post-it  Notes),  or  maybe  the 
Kimberly-Clark  Corp.  (Kleenex).  Then 
there’s  Diana  and  Richard  Packman. 

This  Chicago-area  couple  entered  the 
1997-1998  winter  sports  season  rooting  for 
yet  another  title  —  the  sixth  —  for  the 
National  Basketball  Association’s  (NBA) 
Chicago  Bulls.  The  flight  attendant  and  her 
business-consultant  husband  obtained  a 
federal  trademark  on  the  phrase  “The  Joy 
of  Six,”  obviously  a  takeoff  on  the  best¬ 
selling  book  “The  Joy  of  Sex.” 

So  after  the  Bulls  won  the  NBA 
championship  and  the  Chicago  Tribune 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GOfe-TEX* 
gloves,  GORE-TEX*  outerwear. 
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about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly.  _ 
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A  NOTE  OF  INFORMATION  AND  ENTREATY 
TO  FASHION  EDITORS,  ADVERTISERS, 
COPYWRITERS  AND  OTHER 
WELL-INTENTIONED  MIS-USERS  OF 
OUR  CHANEL  NAME. 


CHANEL  was  a  designer,  an  extraordinary  woman  who  made 
a  timeless  contribution  to  fashion. 

CHANEL  is  a  perfume. 

CHANEL  is  modern  elegance  in  couture,  ready-to-wear, 
accessories,  watches  and  fine  jewelry. 

CHANEL  is  our  registered  trademark  for  fragrance,  cosmetics, 
clothing,  accessories  and  other  lovely  things. 


Although  our  style  is  justly  famous,  a  jacket  is  not  ‘a  CHANEL  jacket’ 
unless  it  is  ours,  and  somebody  else’s  cardigans  are  not  ‘CHANEL  for  now.’ 

And  even  if  we  are  flattered  by  such  tributes  to  our  fame  as  ‘Chanel-issime, 
Chanel-ed,  Chanels  and  Chanel-ized’,  PLEASE  DON’T.  Our  lawyers 
positively  detest  them. 

We  take  our  trademark  seriously. 


Merci, 


CHANEL  Inc 


MARKET  PROFILE 


Major  newspapers  dominate  home  fields  in  fast-growing  region 

BY  EILEEN  DAVIS  HUDSON  AND  TODD  SHIELDS 

The  fast-growing  Tampa-St.  Petersburg-Sarasota 
market,  on  the  central  Gulf  Coast  of  Florida,  is  now 
the  14th-largest  media  market  in  the  country,  with 
1.5  million  TV  homes,  according  to  Nielsen  Media 
Research.  It’s  also  the  setting  for  intense  newspaper 
activity,  with  each  of  the  market’s  three  largest  cities  served  by  its 
own  daily  paper,  as  well  as  some  controversy  on  the  radio  due 
to  a  local  shock  jock  known  as  “Bubba  the  Love  Sponge.” 


Tribune.  “People  don’t  go  swimming 
across”  Tampa  Bay  to  get  from  St.  Pete  to 
Tampa,  Greco  said.  “Basically,  people  don’t 
travel  back  and  forth.” 

The  Tampa  Tribune  introduced  July  17  a 
total  makeover,  including  a  new  flag.  The 
new  look  coincided  vvith  the  paper’s  retro¬ 
fitting  of  its  presses  to  a  narrower  50-inch 
web  width.  “It’s  a  complete  redesign,  both 
in  look  and  in  content,”  said  Donna  M. 
Reed,  Tribune  managing  editor. 

In  April  of  last  year,  the  Tribune,  Tampa 
Bay  Online  (http://www.tbo.com),  and 


AD  SPENDING  BY  MEDIA 


Focus  ON 

Tampa  Bav.  Ha. 


The  Tampa  Tribune,  largest  of  25  dailies 
owned  by  Media  General  Inc.,  had  weekday 
circulation  of 204,389  (196,684  under  the 
former  rules)  in  the  six  months  ended  in 
September,  flat  with  the  same  period  a  year 
earlier.  The  Tribune's  Sunday  circulation 
declined  1.4%,  to  286,896  (282,761). 

Both  the  Times  and  the  Tribune  control 
their  home  turf,  the  Times  in  Pinellas 
County  and  the  Tribune  in  Hillsborough 
County.  The  Times,  which  traditionally 
dominates  the  western  edge  of  the  region, 
is  seeking  to  ex¬ 
pand  eastw^ard, 
a  move  aimed 
at  Tribune  ter¬ 
ritory.  It  also  is 
moving  north 
along  the  coast. 

To  the  south,  however,  the  Sarasota 
Herald-Tribune  is  the  major  force  in 
Sarasota  County.  The  paper’s  daily  circu¬ 
lation  is  95,164  (93,906  under  the  former 
rules),  and  its  Sunday  circulation  is  120,559 
(119,291),  both  flat  year  over  year. 

The  geography  gives  local  advertisers 
clear-cut  choices,  said  Al  Greco,  president 
of  the  three-store  Apsco  Appliance  Centers 
chain  in  Pinellas  County.  Greco  for  30 
years  has  bought  ads  in  the  Times.  ‘They 
penetrate  the  area  probably  better  than 
anybody,”  Greco  said.  But,  he  added,  the 
regional  market  is  segmented  by  water  and 
by  distance,  meaning  the  retailer  looking 
for  customers  in  Tampa  would  do  well  to 
concentrate  on  its  Tribune,  while  those  to 
the  south  should  look  to  the  Herald- 


By  any  measuring  stick,  the  Tampa-St.  Petersburg-Sarasota  media  market  is  a  keeper  for  sure. 

For  Tampa  and  St  Pete's  sake 


THREE  PLAY  BY  BAY. 


All  media  in  the  region  face  a  potential 
pothole,  however.  Local  and  state  officials 
—  and  the  Lords  of  Baseball  —  are  debating 
whether  the  area’s  money-losing  Major 
League  Baseball  club,  the  Tampa  Bay  Devil 
Rays,  is  worth  saving. 

The  largest  newspaper  in  the  market  is 
the  St.  Petersburg  Times,  owned  by  the 


Poynter  Institute  for  Media  Studies, 
based  in  that  city'.  The  Times'  average 
daily  circulation  for  the  sbc  months 
ended  Sept.  30  was  312,695  (305,610 
under  former  Audit  Bureau  of 
Circulations  rules),  an  advance  of 
1.7%;  Sunday  circulation  increased 
2.2%,  to  396,557  (394,872). 


TAMPA-Sl  PETERSBURG-SARASOTA 

JAN.-DEC.  2000 
Local  Newspaper  $322,071,650 

Spot  TV  $304,122,284 

FSI  Coupon*  $16,711,250 

Local  Magazine  $7,873,200 

Total  $650,778,384 


JAN.-DEC.  1999  | 

$279,126,060  | 

$274,070,674 
$16,057,930  I 

$6,393,340  j 

$575,648,004  j 


•Packaged  goods  only 


Source:  Nielsen  Monitor-Plus 
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With  over  700,000  readers,  the  St.  Petersburg  Times  captures  more 
eyeballs  than  any  other  daily  newspaper  in  the  state  of  Florida. 


Exm  Exm  Exm 

^Petersburg 


Petersburg  ^itnes 

tampabay.com 


Sources:  Latest  ABC  PuttHahar^  Statament,  2000  Scarborou^. 
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WFLA-TV  —  the  longtime  ratings  leader  i  stores  back  to  the  Times  after  several  years’ 

in  the  market  —  moved  into  a  new  $40-  j  absence,  Penrose  said, 

million  headquarters.  The  Media  General  !  The  Sarasota  Herald-Tribune,  owned  by 

siblings  cooperate  on  some  news-gathering  |  the  New  York  Times  Co.,  covers  Sarasota, 
efforts,  as  well  as  on  a  community  outreach  i  Manatee,  and  Charlotte  counties  —  to  the 
effort,  the  Citizen’s  Voice  Project.  i  south  of  the  main  Tampa-St.  Petersburg 

The  St.  Petersburg  Times,  nevertheless,  I  area.  “We  continue  to  enhance  the  editorial 
has  made  some  noises  in  the  TriUs  back  i  product,  focusing  on  local  coverage,”  said 
yard  this  year.  The  Times  agreed  to  a  |  Larry  Riley,  advertising  director  at  the 

marketing  deal  with  the  Ice  Palace  in  i  Herald-Tribune.  At  the  same  time,  he  said, 

downtown  Tampa,  replacing  the  Tribune  in  |  “We’re  a  big  enough  newspaper  we  also 
the  home  of  the  market’s  National  Hockey  i  satisfy  the  regional  and  international  fare.” 

League  team,  the  Tampa  Bay  Lightning.  i  The  Herald-Tribune  introduced 

The  Times  also  launched  a  partnership  with  j  subscription-length  pricing  early  this 


International  Plaza,  a  new  high-end  region¬ 
al  shopping  mall  in  West  Tampa  adjacent 
to  Tampa  International  Airport.  As  part  of 
that  deal,  the  Times  is  the 
only  paper  sold  in  racks  at  NEW S 1 

International  Plaza,  which  THE  a: 

opened  m  September.  The  Hillsborough  C( 

mall  features  oversize  Petersbui 

displays  of  Times  front  f*®  Tampa  Ti 

pages  in  its  still-vacant  Pinellas  County 

storefronts,  and  the  Times  " 

mairitainsakiosk.  Pasco  County:  1 

Advertising  spending  on  $1  Petersbui 

the  Times  by  International  The  Tampa  Ti 

Plaza  and  its  stores  already  Sarasota  Count 

has  amounted  to  about  Herald,  ( 

^  ,  Sarasota  Hei 

$800,000,  said  Anthea  Tampa  Ti 

Penrose,  public-relations  Manatee  Count 

manager  for  the  Times.  The  Bradenton  H 

new  spending  helped  lift  an 
rc  rn.  1  u  Sarasota  Hei 

off  year.  The  paper  also  has  r/te  Tampa  Ti 

opened  a  new  bureau  in  Hernando  Coun 

Citrus  County,  the  north-  St.  Petersbui 

emmost  of  five  counties  in  Tampa  Ti 

the  Times'  main  circulation  Citrus  County:  1 

area.  “It’s  the  outer  reach-  SsS 

es,”  she  sa:  d,  “but  it’s  very  st  Petersbui 

important  nonetheless.”  The  Tampa  T 

In  July,  the  Times  raised 
its  newsstand  price  from  a 
quarter  to  35  cents  in  most  parts  of  the 
market.  “In  spite  of  that,  we  continue  to 
show  circulation  gains,”  said  Paul  Tash, 
Times  editor  and  president. 

In  September,  the  Times  announced  a 
deal  to  cooperate  with  a  company  normally 
cast  as  new'spapers’  archrivaJ,  saying  it 
would  join  direct-marketer  Advo  Inc.  in  a 
program  to  distribute  ads  in  Citrus  County. 
“We  are  excited  to  be  able  to  give  businesses 
a  single  source  for  targeting  the  consumer 
in  Citrus  County,”  said  Times  Advertising 
Director  Richard  Reeves.  Initial  plans  are 
to  distribute  combined  advertising  packets 
to  about  60,000  homes  at  midweek,  with 
the  initial  drop  set  for  Wednesday.  The 
program  already  has  brought  several  food 


year.  The  system  offers  deeper  discounts 
for  longer  subscription  agreements. 
Indications  are  encouraging,  although 


NEWSPAPERS; 

Daily 

Sunday 

Daily  Market  Sunday  Market 

THE  ABCS 

Circulation 

Circulation 

Penetration 

Penetration 

Hillsborough  County:  375,048  Households 

St  Petersburg  Times 

20,310 

22,991 

5.4% 

6.1% 

The  Tampa  Tribune 

145,050 

214,074 

38.7% 

57.1% 

Pinellas  County:  391,672  Households 

St  Petersburg  Times 

219,316 

277,410 

56.0% 

70.8% 

The  Tampa  Tribune 

15,402 

18,240 

3.9% 

4.7% 

Pasco  County:  141,959  Households 

St  Petersburg  Times 

50,464 

66,650 

35.57o 

47.0% 

The  Tampa  Tribune 

26,310 

35,175 

18.5% 

24.87. 

Sarasota  County:  140,712  Households 

Sun  Herald,  Charlotte  Harbor 

5,188 

5,701 

3.7% 

4.17. 

Sarasota  Herald-Tribune 

'  71,444 

90,792 

50.87o 

64.5% 

The  Tampa  Tribune 

1,816 

2,102 

1.3% 

1.57. 

Manatee  County:  106,126  Households 

Bradenton  Herald 

41,161 

50,956 

38.87. 

48.07. 

St  Petersburg  Times 

2,339 

2,547 

2.2% 

2.4% 

Sarasota  Herald-Tribune 

19,595 

23,047 

18.5% 

21.7% 

The  Tampa  Tribune 

1,101 

1,062 

1.07. 

1.0% 

Hernando  County:  53,679  Households 

St.  Petersburg  Times 

24,444 

31,276 

45.5% 

58.37. 

The  Tampa  Tribune 

6,452 

7,761 

12.0% 

14.57. 

Citrus  County:  50,105  Households 

Citrus  County  Chronicle,  Crystal  River 

23,271 

26,146 

46.4% 

52.2% 

Ocala  Star-Banner 

999 

1,146 

2.0% 

2.3% 

St  Petersburg  Times 

12,300 

15,462 

24.5% 

30.9% 

The  Tampa  Tribune 

1,681 

1,867 

3.47. 

3.77. 

seasonal  fluctuations  tied  to  Florida’s 
warm-weather  winter  tourism  market 
make  it  difficult  to  assess  the  exact  impact. 

The  paper  £ilso  controls  a  24-hour 
local  cable  news  and  information  service, 
SNN  (Six  News  Now),  which  is  carried 
on  Comcast  Cable  systems  throughout 
Sarasota  and  Charlotte  counties,  as  well  as 
in  parts  of  Manatee  and  Lee  counties.  The 
6-year-old  SNN  is  the  only  24-hour  cable 
news  channel  entirely  operated  by  and 
from  a  print  newsroom. 

This  sector  also  includes  Knight  Ridder’s 
Bradenton  Herald,  with  daily  circulation  of 
40,324  (38,103  under  the  former  rules),  up 
3.4%,  and  Sunday  circulation  of 47,259 
(47,021),  up  almost  1%.  Dominating 


Manatee  County,  it  sits  between  Tampa 
and  St.  Petersburg  to  the  north,  and  the 
Sarasota  newspaper  to  its  south. 

TV,  radio,  and  the  Rays 

Major  League  Baseball  plans  to  fold  two 
teams  before  the  start  of  next  season,  and 
the  D-Rays  are  one  of  four  teams  on  the 
endangered  list,  although  not  at  the  top. 

A  shutdown  of  the  4-year-old  Devil  Rays 
could  have  a  significant  impact  on  several 
Tampa  Bay  media  outlets.  The  market’s 
cable  sports  channel.  Fox  Sports  Net, 
carried  64  Devil  Rays  game  telecasts  this 
year.  Hearst-Argyle  Television  Inc.’s  Inde¬ 
pendent  WMOR-TV  in  Tampa  broadcast 
53  games,  while  Gannett  Broadcasting’s 
CBS  affiliate  WTSP-TV 
«  Sunday  Market  carried  15  D-Rays  contests. 

I  Penetration  On  radio.  Clear  Channel 
Communications’  WFLA- 
6.1%  AM  carried  nearly  all  of  the 
57.1%  team’s  162  games,  save  for  a 
few  that  aired  on  its  sister 
^477  Clear  Channel  outlet 

WDAE-AM. 

47.0%  Iri  TV,  the  market’s  ABC, 

24!87.  CBS,  and  NBC  affiliates  all 

hired  new  general  managers 
and  news  directors  this  year. 
L57o  WFLA  is  the  market’s 

longtime  leader  not  only  in 
48.07o  ratings  but  also  in  revenue 

21 77  ($64.5  million  last  year, 

I’go^  according  to  BIA  Financial 

Network),  although  its  lead 
58.37o  has  narrowed  a  bit  over  the 

14.57o  past  few  years. 

The  Tampa-St. 

52  2%  ^ 

237o  Petersburg-Clearwater 

30.97o  radio  market  is  ranked  21st 

'  3-7%  in  the  country  by  Arbitron. 

Source:  Audit  Bureau  of  Circulations  broadcast 

groups  (Clear  Channel, 
Infinity  Broadcasting  Corp.,  and  Cox 
Communications  Inc.)  control  almost  907o 
of  the  market's  annual  radio  ad  revenue, 
according  to  BIA  Financial  Network.  Last 
March,  Todd  Clemm,  better  known  as 
“Bubba  the  Love  Sponge,”  returned  to  the 
Tampa  airwaves  spouting  apologies  on 
WXTB-FM,  Clear  Channel’s  rock  outlet. 
Popular  morning  host  Clemm  was 
suspended  following  a  Feb.  27  stunt, 
parodying  TV s  “Survivor,”  in  which  a  wild 
pig  was  castrated  and  slaughtered  on  the 
air.  Dozens  of  advertisers  pulled  their  spots 
after  an  animal-rights  organization. 
Animals  Deserve  Absolute  Protection 
Today  and  Tomorrow,  mounted  a 
campaign  against  the  shock  jock.  (1 
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-FEATURES  AVAILABLE- 


COLUMNS  AVAIIABLE 


POPUUR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Arivfam@juno.com 

ENTERTAINMENT 

NEWS.  REVIEWS.  FEATURES.  Columns. 
Photos.  Billboard  charts. 

Movie  charts.  TV  ratings. 

“This  Day  in  Music"  almanac. 

From  the  leading  brands  in  the  business. 
BPI  Entertainment  News  Wire 

Peter  Gonzaga  Tel#  (323)  525-2240 
www.bpienw.com 

FEATURES  AVAIIABLE 

BUSINESS  INDUSTRY  MEDIA  offers  high 
quality  lowcost  features  and  comics. 
www.businessindustrymedia.com 


SKIING  AND  SNOWBOARDING 

Weekly  column  with  latest  news  &  features 
of  the  downhill  and  cross-country  sport. 

Recreational,  competitive. 
Remember  -  the  Olympics  are  coming! 

ActNow!  FREE  SEASON  to  first  10  caters! 
WORLD  WIDE  NEWS 

(800)  210-5678 

_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate, 

16  School  Street,  Ste.105,  Rye,NY  10580 
(914)  967-5353,  Fax:  (914)  967-5588 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 

WEATHER  MAPS _ 

WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-1-  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 


-ANNOUNCEMENTS- 


CONTENT  FINDER 

CONTENT  FINDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed  | 
by  Topic.  Target  Audience,  Type  or  Language.  i 

i 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  APPRAISERS 


LEADER  IN  NEWSPAPER 
APPRAISALS 

Free  Initial  Valuation... go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPER  BROKERS 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 

(516)  379-2797 
(727)  786-5930 

kamenandco@aol.com 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 

(517)  369-3066 

Ron  Mix,  West  (209)  634-7202 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals.  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
WWW. media-broker.com 

NEWSPAPER  APPRAISERS 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 

Leader  in  S  tie 
of  Community  K-  n 
New.spapers' 

(214)  265-9.MM) 

Kickcnbachor  IVfi-dia 

h7.<l  Desto  Dr..  Diilla 
67.11  Dfsco  Dr..  Dallas.  I  X  7,S22,S 
w  \v  w.rickenbachernietlia  .cr'iii 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES.  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker.  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

For  a  list  of  Properties  for  Sale: 

www.medianiergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

FOR  SALE:  Iowa  weekly,  in  high-growth 
area  $360,000  gross,  20%  +  cash  flow. 
2001  was  a  good  year  here!  Email  inquiries 
to:  paperforsale@consultant.com 


NEWSPAPERS  FOR  SALE 


RECRUITMENT  TRADE  PUBS 

Nurses  -  Allied  -  M.D.’s.  Infl  &  natT  dist. 
NO  DEBT,  10  years  est.  (617)  739-7712 

NEWSPAPERS  WANTED 

WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspaper 
groups  to  our  family  of  award-winning  publi¬ 
cations.  All  information  will  be  held  in  the 
strictest  of  confidence.  For  a  quick  sale, 
send  information  about  your  company  to: 
Box  2412,  Editor  &  Publisher 
770  Broadway  7th  FL..  NY.  NY  10003 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we’ve  produced  top  values  for  publishing  companies,  in 
thousands  of  traasactions  thaiughout  the  country'.  VVe  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  vv'elcome  your  call 
to  confidentially  discu.ss  what  we  can  dc7  for  you  and  your  company. 

John  Cribb  •  Jim  Hicks  ^  I  BB 

Tom  Karavakis  •  Gary  Greene  Am  A  AA  AA 

Kerry  Murdock  &  A  S  S  O  C  I  Al'  E  S 

Publication  Brokerage  &  Appraisal 

586-6621 

^ —  _ Bozeman.  Montana 


crityty.  com 


HA  AMERICA  BROKERS  EQUIPMENT  FOR  SALE 

10X  Towers,  Suite  1000 

190  Peachtree  Rd.  NE  VICTORIA  ADVOCATE 

Atlanta,  GA  30326  USED  EQUIPMENT  FOR  SALE 

4-6554,  Fax  (404)  364-6533  •  One  OvalStrap  JP  -80 

Lon  W.  Williams  good  working  order  $5(X).(X) 

.  *  Oo®  OvalStfap  Bottom  Wrap 

LIPS  PROPERT^S,  INC.  working  order  $500.00 

.onsultants-Investments  .  jignode  MLN  2A 

Management  -  Brokers  working  order  $500.00  each 

D  L  c? ’‘oo K  a  1  •  Two  550  IDAB  CounterStackers 

good  Working  Order  $1(X)0.00  each 
•  One  IDAB  Hand  Fly  &  Top  Ass 
Fax  (850)  537-4050  working  order  $1000.00 

-  •  Two  IDAB  Bottom  Wraps 

'^SPAPERS  FOR  SALE  good  working  order  $500.00  each 

fi-wttir-  *  Six  Wing  Mailers 

yw  SIZING  own  yo^  newspaper  good  working  order  $100.00  All  six 
nty  seat  wee  les,  otte^^  ree  ,  quick  roller  and  two  motorized 

( ^8703-2833  (512)  476-3950  working  order 

-  Two  Signode  MLN  2A  Broken  FREE 

list  of  Properties  for  Sale:  Call  (361)  574-1293 

ww.mediamergers.com 

.  Grimes  &  Co.-Est.  1959  WEB  PRESSES  &  AUXILIARIES 

-  www.graphicmachinesales.com 

E:  Iowa  weekly,  in  high-growth  (815)  6484611  or  fax  (815)  648-2856 

,000  gross,  20%  -r  cash  flow.  _ 

a  good  year  here!  Email  inquiries  MAII.ROOM 

rsale@consultant.com  - ^ ^ - 

_  BUY/SEU/ALL  MAILROOM  EQUIPMENT 

NEWSPAPER  APPRAISERS  Martini/Rma/Quipp 

-  Harris/Heidelberg/Hall 

I  Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates.  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC.  INC 

■r%  I  M  X  ^  Specializing  in  SLS/^uller  Martini 

AlVV  and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

jublishing  companies,  in  •  Mailroom  •  Systems  •  Inserter  Controls 
intry'.  VVe  have  built  this  •  Buy/Sell  Used  Mailroom  Equipment 

d  we  vv'elcome  your  call  Terry  Connors,  Director  of  Sales 

5U  and  your  company.  Phone:  (508)  850-7945 

Fax:(508)850-7951 
W  U  www.newstec.com 

“The  Future  is  called  “perhaiis,” 
ASSOC lAl  ES  which  is  only  possible  thing  to 

liyimn  Brokerage  &  Appr^sal  ^..^1  ,he  future.  z\nd  the  impor- 

(406)  586-6621  tiUit  thing  is  not  to  allow  that  to 

Bozeman.  Montana  SCime  VOU  ” 

_  I  -Tennessee  Williams 
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■  -EQUIPMENT  &  SUPPLIES-  ■  -INDUSTRY  SERVICES- 

II 

-HELP  WANTED-  H 

1  NEWSRACKS  CIRCULATION  SERVICES 

ACADEMIC  ACCOUNTING  I 

IMI  (LISA)  CORPORATIOiN 

Newspaper  C  irculatiim  Supplies 

mII 

Phone:  (800)  336-5803 
Fax:  (909)  920-3060 
Emai I : im iiisa(a;aol .com 
wvvw.imiusacorp.com 


2  GOSS  SSC-4  Highs  folder  consul  decks 
running  $180,000.00/  best  offer 
call  Bob  (631)  231-  6060 

”  DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

■T/Vorldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VISA  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


PRESSES 

■  Goss  3:2  Folders  23  9/10”,  22  3/4”, 
22”.  21  1/2”,  21” 

New  or  Rebuild  Goss  R.T.P.  42”  +  45” 
Goss  Y  columns  all  sizes 
Goss  Metro  Units 
Goss  Metro  Half  desks 
Goss  Cosmo  Units 
Metro  13  sized  colored  deck 
Northeast  Industries.  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 

PARENTING  COLUMNS:  FREE  columns  of 
parent  and  child  topics  written  by  former 
Parents  Magazine  columnist.  Accurate,  con¬ 
cise,  accessible.  Grant-supported  project  of 
University  of  Pittsburgh  Office  of  Child  De¬ 
velopment.  Download  at: 
www.pitt.edu/-ocdweb/columns.htm 

CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 

BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  94a2200 
www.thepisagroup.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrain5.com 

INTERNET  SERVICFJS 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397. 
www.our-hometown.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


If  von  ik»n  r  skf;  a 
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888.82S.9149 


CHAIRPERSON 

DEPARTMENT  OF  JOURNALISM 
SCHOOL  OF  COMMUNICATIONS 
HOWARD  UNIVERSITY 

The  Howard  University  School  of  Communi¬ 
cations  invites  applicants  and  nominations 
for  the  position  of  chairperson  in  the  De¬ 
partment  of  Journalism.  Nominations  or  ap¬ 
plications  (letter  of  interest,  curriculum 
vitae,  and  three  letters  of  reference)  should 
be  sent  to  Dr.  Anju  Chaudhary,  Journalism 
Search  Committee  Chair,  Department  of 
Journalism,  Howard  University,  525  Bryant 
Street,  NW,  Washington,  DC  20059.  EOE 

GENERAL  MANAGER 

Award  winning  college  newspaper.  Five 
years  newspaper  management,  news  and 
/or  advertising  experience,  master’s 
degree  in  journalism,  business  administra¬ 
tion  or  related  field  required.  College  teach¬ 
ing  experience  preferred.  Familiarity  with 
budgets,  financial  statements  and  man¬ 
agement  reports  desirable.  Knowledge  of 
equipment  production  processes,  news, 
editorial,  and  circulation  helpful.  Demon¬ 
strated  interest  in  teaching  or  working 
with  students  an  advantage.  Application 
deadline:  Jan.  15,  2002,  or  until  filled. 
Effective  date  of  employment:  March  1, 
2002.  Send  letter  of  application,  resume,  3 
recommendations  letters  to:  Chair,  General 
Manager  Search  Committee;  School  of 
Journalism,  Southern  Illinois  University,  Car- 
bondale,  IL  62901-6601.  Call:  (618) 
536-3361  for  information  or  position 
description.  SlUC  is  an  AA/EOE. 

SYRACUSE  UNIVERSITY 
The  S.l.  Newhouse  School  of  Public  Com¬ 
munications  at  Syracuse  University  an¬ 
nounces  a  full-time  Visiting  Professor  posi¬ 
tion  beginning  August  2002  to  teach  visual 
communications.  Appointment  is  for  aca¬ 
demic  year  2002-03  with  the  possibility  of 
renewal. 

Candidates  must  be  capable  of  teaching 
general  and  specialized  courses  in  graphics 
and  imagery  of  public  communications  me¬ 
dia  to  undergraduate  and  graduate 
students.  A  Master’s  degree  in  communica¬ 
tions  or  related  field  and/or  significant  pro¬ 
fessional  experience  required.  Prior  expe¬ 
rience  teaching  at  college  level  helpful. 
Knowledge  of  the  use  of  typography, 
images  and  design  in  the  media  required. 
Area  of  specialization  open  to  any  media 
field  such  as  news  design,  advertising  art 
direction,  corporate  communication  or  in¬ 
teractive  media.  Skills  needed,  but  not  limit¬ 
ed  to,  professional  experience  producing 
visuals  for  the  media.  Candidates  should  be 
prepared  to  demonstrate  a  portfolio  of  their 
visual  communications  work  or  work  pro¬ 
duced  under  their  supervision. 

Application  reviews  begin  January  25, 
2002,  with  appointment  made  no  later  than 
June  2002.  To  apply,  please  send  a  letter 
of  interest,  resume  and  the  names  of  three 
references  to: 

Marshall  Matlock,  Search  Committee  Chair 
S.l.  Newhouse  School  of 
Public  Communications 
215  University  Place 
Syracuse,  NY  13244-2100 
Syracuse  University  is  an  Equal  Opport¬ 
unity/Affirmative  Action  Employer 


FIXED  ASSET  ACCOUNTING  MANAGER 
COMMUNITY  NEWSPAPER  HOLDINGS,  INC., 
located  in  Birmingham,  Alabama  is  seeking 
candidates  for  the  position  of  Fixed  Asset 
Accounting  Manager.  Applicants  for  this 
position  must  have  a  bachelor’s  degree  in 
accounting  or  business,  a  minimum  of  3 
years  of  experience  in  accounting  with  at 
least  2  years  of  that  experience  in  an  ac- 
countin^finance  position  in  a  newspaper 
business  office  environment. 

The  Fixed  Asset  Accounting  Manager  will 
carry  out  all  accounting  functions  related  to 
the  fixed  assets  of  all  of  our  newspaper  lo¬ 
cations.  Responsibilities  will  include  general 
ledger  accounting  for  purchases  and 
sales  of  fixed  assets,  maintenance  of  the 
fixed  asset  database  and  accounting 
system,  calculation  of  book  and  tax  depre¬ 
ciation,  payment  of  fixed  asset  invoices  and 
more. 

This  is  an  excellent  career  opportunity  to 
join  a  dynamic  and  growing  company.  Cnhi 
offers  a  competitive  compensation  and  ben¬ 
efits  package.  Qualified  applicants  should 
submit  a  resume  with  salary  history  and  ref¬ 
erences  to: 

Lynn  0.  Pearson,  Sr.  VP/Controller 
CNHI 

3500  Colonnade  Parkway,  Suite  600 

Birmingham,  AL  35243. 

Email:  lpearson@cnhi.com 

Equal  Opportunity  Employer 

ADMINISTRATIVls 

GROUP  MANAGER  with  ad  background  to 
lead  4  weeklies  in  Northern  Neck  of 
Virginia.  Well-organized,  dynamic  self¬ 
starter  to  lead  team  of  sales  reps  and  re¬ 
porters.  Fax  to: 

Vice  President  (757)  220-1665 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggres 
sive  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Our  daily  (9,200  AM)  and  Sunday  (10,200) 
located  in  Pennsylvania  is  looking  for  an  Ad¬ 
vertising  Director  to  lead  us  through  the 
21st  Century. 

Our  candidate  will  be  able  to  lead,  train  and 
develop  ad  staff  and  grow  revenue  in  our 
market,  where  our  research  shows  us  as 
the  leading  media  source. 

We  are  part  of  a  growing  and  progressive 
family  owned  Media  Company  that  believes 
in  helping  our  employees  to  become  the 
best  at  what  they  do.  Training  and  technolo¬ 
gy  are  part  of  our  commitment. 

Competitive  salary,  401(k),  health,  pension 
and  bonus  program. 

If  you  think  that  you  are  the  candidate  that 
we  are  looking  for  send  your  resume  to: 

Box  2461,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  NY,  NY  10003 
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-HELP  WANTED- 


ADVERTISING 


ADVERTISING  DIRECTOR  ' 

Raise  your  family  in  a  very  family-oriented 
community  in  beautiful  upstate  New  York. 
Our  community  offers  a  wonderful  opportu¬ 
nity  for  the  outdoor  enthusiast.  The  person 
we  are  seeking  must  be  able  to  motivate 
people,  in  a  team  environment,  to  achieve 
company  objectives.  Candidates  must  have 
a  previous  track  record  of  increased  adver¬ 
tising  growth.  Our  advertising  director 
must  be  able  to  call  on  large  corporate 
accounts  as  well  as  small  retailers.  Experi¬ 
ence  with  budgets,  rate  setting  and  incen¬ 
tive  programs  is  necessary.  This  is  an  ex-  ; 
cellent  position  with  a  small,  family- 
owned  daily.  Reply  with  resume  and  refer¬ 
ences  to  Box  2462,  Editor  and  Publisher 
Classified,  770  Broadway,  7th  Floor,  New 
York,  NY  10003. 

ADVERTISING  DIRECTOR/GM 
Potential  to  advance  to  publisher.  Sell  local  , 
and  regional  ads  in  a  monthly  outdoor 
sports  magazine  in  Asheville,  NC.  Competi¬ 
tive  salary,  commission  and  benefits. 
JLS@Media-Services.ws 

ADVERTISING  SALES  MANAGER 
The  Omaha  World-Herald,  (200,000  daily, 
260,000  Sunday),  is  seeking  an  experi¬ 
enced,  results-oriented  sales  manager  to 
lead  a  sales  staff  of  10  sales  professionals 
in  retail  advertising.  You  would  join  an  ener¬ 
getic  sales  management  team  working  in  a 
can-do  environment.  The  Omaha  World- 
Herald  is  employee-owned  with  market  pen¬ 
etration  which  ranks  among  the  highest  in 
the  nation.  This  position  offers  a  competi¬ 
tive  salary  and  benefits  program. 

Send  resume  by  mail  to: 

Diana  Condon,  Omaha  World-Herald 
World-Herald  Square,  Omaha,  NE  68102 
Or  FAX  to:  (402)  346-5209 
E-mail:  condon@owh.com 

CLASSIFIED  PROFESSIONAL 
New  England  Newspapers,  Inc.  needs  a 
full-time  innovative,  results  proven  sales 
manager.  Applicants  must  have  thorough 
knowledge  of  phone  room  sales  strategies 
and  outside  sales  experience  with  automo¬ 
tive  and  real  estate  accounts.  PPI  system 
experience  is  a  plus.  Position  supervises  a 
classified  staff  of  eight  and  is  the  number 
two  executive  in  an  advertising  department 
of  18.  We  are  located  in  the  Berkshires  of 
Western  Massachusetts. 

Send  resume  and  cover  letter  to: 

Human  Resources  Manager 
P.O.Box  1171 
Pittsfield,  MA  01202 
Or  E-mail  to:  Ashank@BerkshireEagle.com 

RECRUITMENT  SALES  MANAGER 

Greater  Philadelphia  Newspapers 
CalkinsMedia  Co. 

Greater  Philadelphia  Newspapers  seeks  an  ; 
experienced  recruitment  advertising  sales  j 
representative  to  kick-off  a  new  sales  initia-  i 
five.  Our  next  hire  will  have  a  minimum  of  3  i 
years  experience  selling  newspaper  adver-  ; 
tising  and/or  on-line  recruitment  j 
advertising.  We  offer  a  comprehensive  ; 
compensation  package,  as  well  as  the  op-  i 
portunity  to  realize  your  career  goals.  i 
Please  forward  resumes  to: 

Lynn  Orr,  c/o  Burlington  County  Times  ■ 
4284  Route  1 30,  Willingboro,  NJ  08046  j 
lorr@calkinsnewspapers.com 
EEOC 


ART/GRAPHICS 


GRAPHIC  ARTIST/PAGINATOR 
The  Courier,  a  20,000-circulation  daily 
newspaper  in  Houma,  LA.,  has  an  immediate 
opening  for  a  graphic  artist/paginator. 
Requires  quick  turnaround  of  illustrations 
and  locator  maps  as  well  as  page  layout 
duties.  We’re  looking  for  a  college  graduate 
with  strong  design  skills,  speed  and  com¬ 
mand  of  the  English  language.  The  Couri¬ 
er  is  owned  by  the  New  York  Times  Co., 
which  offers  excellent  benefits  and  ad¬ 
vancement  opportunities.  Send  resume  and 
clips  to:  The  Courier,  Mark  Green,  Copy 
Desk  Chief;  P.O.  Box  2717,  Houma,  LA 
70361;  or  E-mail  to: 

mark.green@houmatoday.com. 


CIRCULATION 


CIRCULATION  DIRECTOR 
Cox  newspaper  in  East  Texas  seeks  experi¬ 
enced,  hands-on  circulation  director.  Circu¬ 
lation  17,000  Sunday,  15,000  daily.  Also 
oversight  of  second  daily  of  9,000  average 
paid.  Good  markets.  Total  staff  of  7 
fulltime,  6part-time.  Competitive  salary  and 
benefits.  Send  cover  letter  and  resume  to 
Publisher,  Lufkin  Daily  News,  Box 
1089,Lufkin,Texas.  75902-1089,or  E-mail: 
bgaudet@coxnews.com 

CIRCULATION  DIRECTOR 
If  you  know  circulation,  want  an  opportunity 
to  show  you  can  make  a  difference,  to  live 
in  a  great  area,  and  to  be  paid  well  for  your 
efforts,  you’ll  want  to  call  on  this  circulation 
director’s  job.  Growing  public  company  with 
advancement  potential.  Understanding  of 
home  delivery  and  single  copy  are 
essential.  Contact: 

John  Shields 

5  Cohannet  Street,  Taunton,  MA  02780 
Phone:  (508)  880-9040 

CIRCULATION  HOME  DELIVERY 
AND  SALES  MANAGER 
The  Great  Falls  Tribune,  a  33,500  daily, 
39,000  Sunday,  Montana  newspaper  is 
seeking  the  #2  position  in  the  department. 
The  position  requires  an  individual  who  can 
grow  numbers  and  motivate  a 

sales-oriented  team  by  executing  innovative 
sales  ideas,  programs  and  promotions. 
Must  have  direct  sales  experience  and  pre¬ 
vious  circulation  marketing  and  operations 
experience.  We  offer  a  competitive  salary, 
bonus  potential,  and  an  excellent  benefits 
package.  Please  send  resume,  including 
salary  history,  to: 

(ireat  Falls  Tribune 
c/o  Terry  Oyhamburu 
205  River  Drive  South 
Great  Falls,  MT  59405 
Fax:  (406)  791-6541 
E-mail:  yhamburu@sofast.com 

CIRCULATION  SALES  & 
MARKETING  MANAGER 
Southern  California  metro  is  seeking  an  ex¬ 
perienced  individual  with  a  proven  back¬ 
ground  in  consumer  marketing  and  sales. 
This  applicant  will  lead  a  high-energy  team 
to  increase  penetration  throughtout  a  very 
competitive  market.  Excellent  salary,  and 
benefits  provided.  Please  send  resume  to: 

Box  2464,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION 


CIRCULATION  MANAGER 
The  Peoria  Journal  Star,  a  wholly  owned 
subsidiary  of  the  Copley  Press,  is  offering  a 
challenging  opportunity  tor  an  experienced 
Circulation  Manager. 

A  strategic  thinker  with  strong  marketing 
background  is  needed  to  lead  the 
circulation  sales  and  delivery  functions  of 
The  Peoria  Journal  Star.  We  are  a  daily 
newspaper  serving  Central  Illinois  with  cir¬ 
culation  of  70,000  daily  and  90,000  Sun¬ 
day. 

This  challenging  position  includes  responsi¬ 
bility  for  development  of  departmental 
goals  and  strategies,  review  of  departmen¬ 
tal  performance  relating  to  goals  and  strat¬ 
egies,  and  budgeting. 

Applicants  will  need  marketing  and  manage¬ 
ment  experience,  comprehensive  newspa¬ 
per  circulation  experience,  knowledge  of 
ABC  rules,  and  excellent  communication 
and  interpersonal  skills.  Candidates  holding 
college  degrees  are  preferred. 

The  Peoria  Journal  Star  offers  a 
competitive,  comprehensive  benefit  plan, 
including  health,  dental,  vision  and  life  insur¬ 
ance  plans,  pension  plan  and  401(k)  plan. 
Send  cover  letter,  salary  requirements  and 
resume  to: 

Human  Resources  Department 
Journal  Star 
One  News  Plaza 
Peoria,!  61643 
Equal  Opportunity  Employer 


FORTUNE  500  COMPANY  SEEKS 
SEASONED  SALES  MANAGER 
TO  LEAD  OUR  EFFORT 
Fortune  500  Company’s  Call  Center  seeks 
a  leader.  This  established  state  of  the  art 
call  center,  located  in  Pensacola,  is  looking 
for  a  seasoned  sales  manager  to  take  us  to 
the  next  level.  As  the  highest  ranking  man¬ 
ager,  the  right  candidate  will  focus  their  ex¬ 
perience  and  vision  on  the  day-to-day  oper¬ 
ation  of  the  center  and  assist  the  director 
of  this  effort  to  manage  the  sales  and  mar¬ 
keting  needs  of  seven  companies  in  three 
states. 

If  you  have  direct  experience  managing  a 
large  volume  call-center  (25  automated  po¬ 
sitions  or  bigger)  this  could  be  an  excellent 
opportunity  to  join  an  industry  leader.  Put 
your  excellent  people  skills  to  work  on  de¬ 
veloping  the  existing  management  and  su¬ 
pervisory  staff  into  a  true  sales  culture. 

To  qualify  for  this  position  you  should  have: 
1)  experience  running  an  outbound  (or  in¬ 
bound)  automated  call-center  -  25-stations 
or  more;  2)  training  and  training  develop¬ 
ment  skill  sets;  3)  experience  developing 
and  managing  a  budget;  as  well  as  4)  ex¬ 
cellent  people/motivational  skills. 

College  degree  or  equivalent  experience  re¬ 
quired,  a  marketing  degree  would  be  help¬ 
ful.  All  inquiries  will  be  kept  strictly  confi¬ 
dential.  Please  submit  resume  to: 

Box  2460,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  NY,  NY  10003 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
tew  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


CIRCULATION 


RETAIL  MARKETING  DIVISION  MANAGERS 
St.  Petersburg  Times,  Florida’s  best  news¬ 
paper,  is  seeking  proven  Division  Managers 
to  lead  single  copy  marketing  in  designated 
geographic  areas.  The  selected  candidates 
will  be  responsible  for  attaining  all  sales 
and  operational  goals,  facilitate  the  market¬ 
ing  and  distribution  of  all  single  copy  circu¬ 
lation,  and  collection  of  revenues  from  re¬ 
tailers,  hawkers,  and  newsracks.  Key  proh 
ect  work  as  it  pertains  to  sales  and  distri¬ 
bution  will  also  be  a  portion  of  the  assign¬ 
ment.  Direct  reports  include  1 5-20  Carrier 
Vendors  and  Retail  Marketing  Coordinators. 
The  ideal  candidates  will  possess  excep¬ 
tional  leadership,  motivation,  coaching,  ana¬ 
lytic,  and  communication  skills  while  dem¬ 
onstrating  high  energy,  resourcefulness, 
and  initiative.  Compensation  package  com¬ 
mensurate  with  experience.  Excellent  bene¬ 
fits  package.  Interested  candidates  may  ap¬ 
ply  with  cover  letter  and  resume  to: 

St.  Petersburg  Times 
Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893-8105 
E-mail:  bdinkmeyer@sptimes.com 

TELEMARKETING  MAI^GER 
The  Courier-Journal  is  accepting  applica¬ 
tions  for  the  position  of  Telemarketing  Man¬ 
ager.  If  you  are  a  sales-minded  individual 
with  strong  interpersonal  and  management 
skills,  this  may  be  the  opportunity  for  which 
you've  been  waiting.  Individual  must  have  a 
background  in  direct  sales  and  training, 
knowledge  of  sales  styles  and  techniques; 
database  marketing,  segmentation  and  tar¬ 
geting  techniques.  College  degree 
preferred.  Call  Center  and  newspaper  expe¬ 
rience  preferred. 

We  offer: 

Excellent  benefits  Package 
Comprehensive  Training 
Fax  (502)  5824001 
Or  E-mail  jmosley@louisvil.gannett.com 
a  resume.  Apply  to:  The  Courier-Journal, 
Human  Resources  Department,  525  West 
Broadway,  Louisville,  KY  40201-7431.  EOE 


EDITORIAL 


AUTOMOTIVE,  TRANSPORT  WRITER 
IN  PARIS 

Bloomberg  News  is  seeking  an  experienced 
automotive  and  transport  writer  for  our 
Paris  bureau.  You’ll  cover  Europe’s  leading 
automotive  manufacturers  and  parts  suppli¬ 
ers.  Candidates  must  have  at  least  two 
years  of  fulLtime  newspaper,  wire  service 
or  trade  publication  experience  as  well  as  a 
basic  understanding  of  financial  markets 
and  corporate  earnings  reports.  Fluency  in 
English  vital.  Competitive  salary  and  bene¬ 
fits  offered.  Bloomberg  is  an  information 
services,  news  and  media  company  serving 
customers  in  100  countries  around  the 
world.  Send  your  resume  to  Dan  Stets: 
European  Transport  Team  Leader 
Bloomberg  News 
Neue  Mainzer  Street  75,  6031 1 
Frankfurt/Main,  Germany 
Or  E-mail:  dstets@bloomberg.net 

SPORTS  WRITER:The  award  winning  sports 
section  at  the  Hannibal  (Missouri)  (jourh 
er-Post  is  seeking  sports  writer. 

E-mail:  marylou@courierpost.com 
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-HELP  WANTED- 


EDITORIAL 


FEATURES  EDITOR 

The  Herald  News,  a  38,000-circulation  daily 
in  northeastern  New  Jersey,  just  25 
minutes  from  Times  Square,  seeks  a 
bright,  energetic,  experienced  editor  to 
overhaul  our  features  pages  and  help  us 
win  new  readers.  We  serve  a  vibrant,  multi¬ 
cultural  community  that  yearns  for  creative, 
engaging  stories  and  eye-catching  layout. 
Our  features  editor  will  usher  in  a  sweeping 
redesign,  build  a  nine-member  team  of  tal¬ 
ented  writers  and  editors,  and  make  our 
pages  radiate  with  the  richness  of  local  cuF 
ture. 

We  are  intent  upon  winning  new  readers 
among  our  local  immigrant  and  minority 
communities,  while  at  the  same  time 
holding  onto  our  long-time  loyalists.  To  suc¬ 
ceed,  we  must  revolutionize  our  features 
pages,  double  production  of  weekly  sec¬ 
tions  and  give  our  reader  timely,  relevant 
stories,  enticingly  packaged.  Our  daily  com¬ 
petition  is  the  toughest  in  the  state;  our  big¬ 
gest  challenge  is  to  transform  our  pages 
and  to  win  the  hearts  of  new  readers. 

The  editor  we  seek  will  have  a  strong  news 
background  and  a  belief  that  great  feature 
writing  begins  with  strong  reporting;  proven 
ability  to  work  effectively  with  photo  and  art 
departments;  and  solid  supervisory  experi¬ 
ence.  The  best  candidates  will  be  brimming 
with  fresh  ideas,  be  adept  at  planning  and 
assigning,  and  have  a  gift  for  making  words 
and  pictures  come  alive  on  the  page. 

Please  send  resume,  clips,  including  page 
designs;  salary  history  and  references  by 
December  15  to  Stephen  McCarthy,  man¬ 
aging  editor/assignment.  Herald  News,  One 
Garret  Mountain  Plaza,  CN  473,  West  Pat¬ 
erson,  NJ  07424D473. 


WE’RE  HIRING 

Pacific-Sierra  Publishing  Inc.  has  the  follow¬ 
ing  editorial  openings  at  its  newspapers  in 
Central  and  Northern  California: 

NIGHT  EDITOR,  SENIOR  REPORTER,  RE¬ 
PORTER  and  SPORTS  WRITER  at  the 
Madera  Tribune  (6-day  daily  publication); 
MANAGING  EDITOR  at  the  Turlock  Journal 
(6-day  daily  publication); 

EDITOR  at  the  Ledger-Dispatch  in  Jackson 
(twice-weekly  publication). 

REPORTER  and  COPY  EDITOR  at  the 
Merced  Sun-Star  (6-day  daily  publication); 
Applicants  with  1-3  years  of  experience  on 
a  small  daily  are  preferred;  recent  college 
grads  with  top-notch  internship  or  college 
newspaper  experience  are  encouraged  to 
apply.  Interested?  Send  a  cover  letter,  re¬ 
sume,  and  five  of  your  best  clips  to  Joseph 
W.  Kieta,  Vice  President/News,  Pacif¬ 
ic-Sierra  Publishing  Inc.,  3033  North  G  St., 
P.O.  Box  739,  Merced,  CA  95340.  E-mail 
welcome  to:  jkieta@pspub.com. 


COPY  EDITOR 

Do  you  love  college  sports,  the  great  out¬ 
doors  and  good  journalism?  The  Knoxville 
News-Sentinel  has  it  all.  Published  in  the 
home  of  the  University  of  Tennessee  Vols 
and  the  Great  Smoky  Mountains,  the  Senti¬ 
nel  is  a  newspaper  on  the  move,  with  daily 
circulation  over  120,000,  a  new  editor  and 
a  $60  million  building  under  construction.  If 
you  think  you’re  ready  to  make  the  jump, 
send  your  resume,  work  samples  and  refer¬ 
ences  to  Lara  Edge,  Managing  Editor,  P.O. 
Box  59038,  Knoxville,  TN  37950  or  E-mail: 
edge@knews.com 


EDITORIAL 


I  REPORTER -TRAVEL,  AIR  TRAFFIC 
I  To  research  and  write  a  daily  report,  with 
:  updates,  related  to  air  travel,  focusing  on 
j  delays  or  other  events  that  impact  air  travel 
I  and  travelers  each  day  in  the  USA.  Also,  to 
I  report  and  write  longer-term  stories  regard- 
'  ing  air  traffic,  airports  and  travel.  Reports 
must  be  accurate,  timely,  balanced  and  fair 
and  meet  deadlines.  Engages  in  strong  re¬ 
porting  and  writing  to  produce  complete, 
accurate,  timely  USATODAY.com  reports 
on  a  daily  basis  regarding  air  traffic.  Devel¬ 
ops  contacts  in  the  airline  industry,  traf¬ 
fic-control  agencies  and  airport  authorities. 
Stays  abreast  of  developments  in  Internet, 
online  services,  competitors  and  peers  in 
USA  TODAY  newsrooms.  Bachelor’s  degree 
or  equivalent.  Three  to  five  years  or  prior 
reporting  experience,  particularly  on  airline 
industry  issues.  Prior  work  in  an  online 
news  department  is  a  plus.  Excellent 
writing  skills  necessary.  Strong  knowledge 
j  and  following  of  the  airline  industry  and  air 
traffic  issues  are  a  must.  Skills  in  use  of 
PC,  including  word-processing  programs 
and  online  services.  A  working  knowledge 
of  Internet  development  tools  such  as 
HTML,  Adobe  Photoshop,  FrontPage,  Word 
and  Windows  is  preferred.  Send  resume  to: 

USA  TODAY 

I  7950  Jones  Branch  Drive 

:  McLean,  VA  22108 

I  Fax:  (703)  854-2027 

j  E-mail:  todonoghue@usatoday.com 


j  POSITIONS  AVAILABLE 

!  The  Kentucky  New  Era  in  Hopkinsville,  KY, 
is  seeking  applications  for  a  SPORTS  EDI¬ 
TOR  and  a  COPY  EDITOR/PAGE  DESIGNER. 
The  New  Era  is  a  Monday-Saturday  newspa- 
I  per  serving  Christian,  Trigg,  Todd  and  Cald¬ 
well  counties. 

The  SPORTS  EDITOR  would  oversee  sports 
coverage  of  seven  area  high  schools,  an 
active  youth  league,  three  regional  universi¬ 
ties,  the  University  of  Kentucky  and  the 
Tennessee  Titans.  The  COPY  EDITOR  would 
assist  in  the  proof-reading  and  pagination 
of  the  daily  newspaper,  reporting  to  the 
Copy  Desk  chief. 

Salary  commensurate  with  experience,  ex¬ 
perience  in  and  connections  to  Kentucky 
would  be  considered  a  definite  plus.  Send 
resumes  and  clippings  to: 

'  David  L.  Riley,  Editor,  Kentucky  New  Era 
P.O.  Box  729,  Hopkinsville,  KY  42241 


I  CHIEF  COPY  EDITOR 

j  Idaho  State  Journal,  17,500  AM,  seeks 
!  lead  copy  editor.  Opportunity  to  step  into 
leadership  position.  Daily  newspaper  experi¬ 
ence  required,  along  with  solid  editing, 
headline-writing,  proofing  skills,  commit¬ 
ment  to  deadline  performance.  Innovative 
I  paper,  university  town,  mountains,  trout 
j  streams,  etc.  Steve  Miller,  m.e.,  (208) 
i  239-3121;  smiller@journalnet.com;  P.O. 

I  Box  431,  Pocatello,  ID  83204. 


MIDWEST  REPORTER:  CHICAGO  OFFICE 
2+  years  news  reporting  and  feature 
writing  experience  with  track  record  of 
working  under  tight  deadlines.  Prefer  expe- 
!  rience  in  covering  TV  advertising  business, 
teleproduction,  filmmaking.  Send  resume, 
salary  history,  and  clips  to:  SHOOT,  Dept. 
BG,  5055  Wilshire  Blvd.  Los  Angeles,  CA 
90036.  FAX:  (323)  525-0275. 

NO  PHONE  CALLS 


EDITORIAL 


MANAGING  EDITOR 

Immediate  opening  for  Managing  Editor  for 
prize-winning  6,700  paid  circulation 
twice-weekly  newspaper  in  southwest  Geor¬ 
gia.  Complete  management  of  news  function 
and  full-time  four-person  news  staff 
I  plus  stringers.  Average  24-30  pages 
j  Wednesday,  16-24  Saturday.  Responsible 
j  for  news  planning,  promotion,  assignments, 

!  scheduling,  layout  and  dummying,  editing, 
photo  editing.  Some  writing  required. 
Baseview  NewsEditPro  system  with  G4 
Macs  and  iMacs,  ethernet,  full  pagination, 
imagesetters.  Nearly  all  digital  photogra¬ 
phy.  Lots  of  full  color.  Salary 
commensurate  with  experience  and 
training.  Vacation,  personal  days  off,  sick 
leave,  group  medical  insurance  with  prescrip¬ 
tion  plan  available,  401(k)  Simple,  | 
YMCA  member-ship  reimbursement.  Located 
40  miles  north  of  Tallahassee,  FL,  on  37,500  I 
-acre  Lake  Seminole,  two  hours  from  Gulf  ■ 
Coast  beaches.  Great  climate,  good  working 
conditions.  For  more  information,  E-mail  or 
I  write  to  Sam  M.  Griffin,  Jr.,  publisher: 
j  publisher@thepostsearchlight.com 
The  Post-Searchlight 
P.O.  Box  277,  Bainbridge,  GA  31718 
I  Fax  materials  to  (229)  246-7665 


I  STAFF  WRITER 

i  I 

j  New  Times,  the  nation’s  largest  publisher  i 
(  of  alternative  newsweeklies,  has  an  immedi- 
j  ate  opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understands  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
!  in-depth,  well-crafted  stories  that  explore 
I  the  issues,  events  and  personalities  of  their 
I  community. 

j  New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver,  | 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
!  Angeles,  Ft.  Lauderdale,  Cleveland,  St.  Lou- 
j  is,  Kansas  City  and  Oakland.  We  offer  com- 
I  petitive  salaries  and  benefits.  Qualified  ap- 
j  plicants  should  send  cover  letter,  resume 
I  and  clips  to:  1 

!  Andy  Van  De  Voorde 

Executive  Associate  Editor 
j  New  Times  I 

P.O.  Box  5970,  Denver,  CO  80217 


j  NIGHT  EDITOR  ! 

1  Are  you  looking  for  an  opportunity  to  really  j 
shake  things  up?  If  you’re  a  journalist  with 
integrity  and  leadership  skills,  excellent 
writing  ability,  and  a  passion  for  community 
service,  we  want  to  hear  from  you.  The 
Madera  Tribune,  a  6-day  daily  located  in 
California’s  central  valley,  is  looking  for  a 
team  oriented  professional  to  act  as  our 
number  two  in  the  newsroom.  Your  respon¬ 
sibilities  are  broad  and  include  some  copy 
editing,  news  coverage,  feature  writing, 
pagination,  service  on  editorial  board,  and 
mentoring.  Bilingual  ability  (Spanish)  a  plus 
but  not  required.  We  offer  a  competitive 
salary,  and  a  well-rounded  benefits 
package.  Submit  resume,  cover  letter,  and 
at  least  five  clips  to:  The  Madera  Tribune, 
Attn:  Rockford  M.  ’’ayes,  Publisher,  100 
East  Seventh  Street,  Madera,  CA  93638. 

EOE 


EDITORIAL 


EDITORS 

Golfweek  has  openings  for  two  editors  in 
Orlando,  Florida. 

SCOREBOARD  EDITOR:  Entry-level  oppor¬ 
tunity  for  hard  worker  eager  to  break  into 
golf  journalism.  Compiles  scores,  statistics 
and  reports  for  weekly  national  magazine 
and  Web  site.  Candidates  must  have  college 
degree  and  knowledge  of  golf,  newspaper 
editing  techniques,  headline  writing, 
page  design  (QuarkXPress). 

ASSISTANT  EDITOR:  Key  inside  position 
with  national  leader  in  category.  Require¬ 
ments  include  minimum  5  years  daily  news¬ 
paper  copy  editing  experience;  working 
knowledge  of  golf;  proven  commitment  to 
best  journalistic  practices.  Candidates  must 
demonstrate  versatility  and  savvy  news 
judgment;  have  a  knack  for  cajoling  the 
best  from  reporters. 

For  either  position,  send  resume  to: 

Dave  Seanor,  Editorial  Director,  Golfweek 
1500  Park  Center  Dr.,  Orlando,  FL  32835 
Or  E-mail:  dseanor@golfweek.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $12.75  per  line,  per 
week,  three  line  minimum 

Black  and  white  display  ads 
$139.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 

FEATURES  AVAILABLE 

line  rates:  11 .70  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 
$139.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $59.00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both 
line  and  display  ads.  run  two  or  more 
weeks  and  enjoy  big  discounts  Blind 
boxes:  $25.00  per  insertion:  counts 
as  two  lines  of  copy.  The  identity  of 
box  holders  cannot  be  revealed 
Readers  are  advised  not  to  send 
samples  when  replying  to  blind  box 
ads;  we  are  not  responsible  tor  the 
recovery  of  samples 

DEADLINE: 

Tuesday  prior  to  monday  issue  date 


lO  lU  AC  H  C)UK  ACCOUN  I 
MAN  AC^  IKS,  CAI  I  : 


TOLL  FREE:  888  825-9149 

ACCOUNT  MANAGERS: 
HAZEL  PREUSS 
(HW-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON 
(  HW  -  CENTRAL  *  WESTERN  U.S.) 

mmacmahon@editorandpublisher  com 
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-HELP  WANTED- 


FINANCE 


GROUP  FINANCIAL  DIRECTOR  ! 

Responsibilities: 

•Financial  Strategic  Planning:  Prepare,  j 
one,  three  and  five  year  plans  based  on  ; 
operations’  requirements.  Produce  finar  ! 
cial  statements  and  other  reports,  and 
prepare  for  review  meetings  with  COO,  I 
CEO  and  Board  of  Directors.  Analyzes 
results  of  financial  statements  and  signifi¬ 
cant  variance  to  budget.  Use  allocation 
spreadsheets  and  trial  balances  to  fore¬ 
cast  future  events  and  compare  these  re¬ 
sults  with  the  budgeted  figures. 

•  Provides  Budgeting  analysis/reporting. 

•  Analyze  and  evaluate  business 
operations  including  activity  based 
costing,  productivity  measures,  loss 
trends,  cost  benefit  analysis,  and 
variance  analysis. 

•Capital  Strategic  Planning  -  Assesses 
evaluates  ,  and  advises  management  of 
long-term  impact. 

•Systems  -  Proficient  in  budgeting  soft¬ 
ware,  spreadsheets  and  databases  to 
perform  financial  analysis. 

•Supervision  -  Directs  the  daily  function  j 
of  the  Accounting  department  at  the 
Northwest  Flerald.  Oversees  and  directs 
the  Accounting  and  financial  function  at 
the  Kane  County  Chronicle. 

•  Treasury  -  Insures  cash  flow  is  accurate 
and  appropriate  for  the  size  of  the  organi¬ 
zation.  Responsible  for  petty  cash  with¬ 
drawals  and  reimbursement.  Implements 
policies  and  procedures  for  good  ac¬ 
counting  and  finance  practices. 

•  Prepare  monthly  journal  entries,  maintain 
cost  allocation  spreadsheets,  and  update 
as  appropriate.  Allocate  all  pooled  ex¬ 
penses  such  as  salaries  and  common 
costs  to  the  appropriate  funding  source 
and  cost  centers. 

•  Provide  reconciliation  of  various  general 
ledger  accounts  for  monthly  and  year-end 
close.  Review  general  ledger  activity  for 
accuracy  and  necessary  reclassifications. 

•Oversee  tax-reporting  requirements.  Co¬ 
ordinate  and  supervise  acquisitions. 
Candidates  should  have  BS,  MBA,  CPA  or 
equivalent.  5-10  years  as  a  Controller  or  Fi¬ 
nance  Manager.  Experience  in  the  Newspa¬ 
per  industry  is  a  plus.  We  offer  a  competitive 
salary  and  benefits  (including  401(k), 
medical/dental  insurance,  short  term  disa¬ 
bility).  Send  a  resume  with  salary  history  to: 
the  Kane  County  Chronicle,  Attention:  Flu- 
man  Resources,  1000  Randall  Road,  Gene¬ 
va,  IL  60134  OR 

FAX  your  resume  to:  (630)  2324953. 


INFORMATION  SYSTEMS 


The  Northwest  Flerald  and  Kane  County 
Chronicle  is  searching  for  a: 

SUBURBAN  STRATEGIC  MARKETING 
GROUP  (SSMG)  SYSTEMS  MANAGER. 
The  ideal  candidate  must  have  experience 
in  using  and  configuring  Microsoft  Windows 
and  NT,  Microsoft  SQL  Server,  Mac  OS,  AIX 
and  AIX  and  Solaris.  Experience  with  PC 
and  Macintosh  hardware.  General  knowl¬ 
edge  of  10/100  Base  T  Ethernet  networks, 
remote  access  and  routers;  electronic  pub¬ 
lishing  and  prepress  experience.  Quark  Ex- 
!  press,  Adobe  Photoshop  and  Adobe  Illus¬ 
trator.  Bachelor  &  Mac226;s  degree  in  sys¬ 
tem  communication  or  equivalent,  and  ex¬ 
cellent  verbal  communication,  planning  and 
leadership  skills  are  a  must. 
Responsibilities:  This  position  is 

responsible  for  the  following  at  the  Kane 
I  County  Chronicle  in  Geneva  and  the  North- 
'  west  Flerald  in  Crystal  Lake,  Illinois.  Pro¬ 
vides  guidance,  direction  and  day-to-day 
supervision. Establishes  standards,  policies, 
and  procedures  for  planning,  building  and 
maintaining  area  networks.  Includes 
network  operating  systems,  desktop  oper¬ 
ating  systems,  databases,  utilities  and  user 
i  software  applications.  Develops  and  imple- 
j  ments  standardized  PC  configurations  and 
'  maintains  a  current  hardware  inventory. 

!  Also  responsible  for  selection,  maintenance 
and  infrastructure  of  telephone  systems. 
We  offer  a  competitive  salary  and  benefits 
(including  401(k),  medical/dental  insurance, 
I  short  term  disability).  If  you  would  like  to 
join  a  growing  business  in  a  team  oriented 
environment,  send  a  resume  with  salary  his- 
i  tory  to  the  Northwest  Flerald,  Attention:  Flu- 
man  Resources,  P.O.  Box  250,  Crystal 
Lake,  IL  60039  or  fax  your  resume  to: 

(815)4774960. 


PRESSROOM 


PRODUCTION  -  PRESS  OPERATOR 
j  We  are  seeking  an  experienced  press  oper- 
1  ator,  whose  primary  responsibilities  will  be 
!  preparing  the  presses  for  operation,  main- 
;  taining  print  quality,  post-press  clean-up 
I  and  press  maintenance.  Candidate  should 
I  be  a  skilled  press  operator  with  prior  expe¬ 
rience  in  pressroom  operations  or  flexo 
j  printing.  Must  be  willing  to  work  night, 

I  weekend  and  holiday  shifts.  Excellent  pay 
j  and  benefits.  Interested  applicants  should 
I  send  their  resume  to  Human  Resources, 
I  Akron  Beacon  Journal,  44  E.  Exchange 
I  Street,  Akron,  OH  44328.  EOE 


CLASSIFIED 

ADVERTISERS 


If  you  (don’t 
see  a  categoi7 
that  fits  your  needs, 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 

- defa/Vs  at  www.editorandpublisher.com 


uisit  us  on  line  at 
uiuiui.editorandpublisher.com 
for  help  wanted  rates  contact 
Michele  MacMahon  at  646.654.5303 


-POSITIONS  WANTED- 


PRODUCTION/TECH 

PRODUCTION  MANAGER 
'  The  Jerusalem  Post,  one  of  the  world's 
most  prestigious  newspaper  titles,  is  seek- 
j  ing  a  Production  Manager  for  its  Jerusalem 
j  facility.  We  are  seeking  someone  of  proven 
j  and  effective  management  capability,  com- 
■  petent  in  cost  control,  able  to  determine 
:  how  to  improve  production  efficiency  and 
implement  better  procedures  to  reduce 
waste  and  increase  press  output.  In  addi¬ 
tion,  this  person  must  be  familiar  with  prop¬ 
er  maintenance  procedures.  Above  all  i 
I  he/she  must  be  able  to  evaluate  the  staff 
I  reporting  to  him/her;  both  financially  and 
professionally  and  will  report  directly  to  the 
^  Publisher  and  CEO. 

I  In  order  to  obtain  an  interview,  a  candidate 
I  should  have  no  less  than  10  years  experF 
I  ence  in  either  a  daily  newspaper  production 
j  environment  or  a  cold-set  web-offset  com- 
i  mercial  printing  operation.  Ideally  he/she  I 
I  should  have  been  a  pressman,  or  have  de-  ' 
I  monstrable  “hands-on"  press  running  experi- 
:  ence.  Candidate  should  also  have  between 
I  5  -  7  years  experience  in  a  production 
;  management  position.  Furthermore,  candi-  : 
S  date  needs  basic  press  related  computer  ! 
I  skills  and  needs  to  know  about  editorial  and 
i  advertising  page  processes  including  scan-  i 
i  ning,  color  production  and  quality  control  j 
I  procedures. 

I  Compensation  and  benefits  are  extremely 
competitive.  If  you  are  prepared  for  the  pro- 
!  fessional  and  personal  opportunity  of  a  life¬ 
time  please  send  resume  and  references 
to: 

Production  Manager  Competition 

The  Jerusalem  Post 
Suite  334 

401  N.  Wabash  Ave. 

Chicago,  IL  60611 
E-mail :  stephen@jpost.co.il 


SALES 


ACCOUNT  MANAGERS  -  RETAIL 
:  2  POSITIONS 

I  FOUR  CORNERS  OR  NW  TERRITORY 
I  Leading  newspaper  distribution  company 
j  has  two  openings  for  retail  account  manag¬ 
ers:  one  is  responsible  for  the  Four  Corners 
Territory  (AZ,  NM,  UT,  CO)  and  the  other  for 
the  Northwest  Territory  (WA,  ID,  MT,  AK, 
OR).  Both  positions  require  high  energy  in- 
!  dividuals  who  are  motivated  to  drive  sales 
!  through  retail  distributors  -  grow  single 
i  copy  sales  circulation,  increase  retail 
i  outlets  and  build  client  relationships.  Seek 
!  creative  individuals  with  a  track  record  of 
I  continually  introducing  and  executing  inno- 
I  vative  ideas,  programs,  and  promotions 
I  that  deliver  increased  sales.  Three  to  Five 
I  plus  years  prior  sales  experience  preferably 
;  in  single  copy  sales/circulation  marketing 
and  newspaper  industry  preferred.  Must 
I  possess  excellent  written  and  oral  commu- 
j  nicabon  skills,  proficiency  in  Excel,  Word, 

!  and  Power  Point.  We  offer  a  competitive 
j  salary,  bonuses,  car  allowance,  and  exceF 
I  lent  benefits  package.  Valid  driving  license 
!  and  good  driving  records  is  a  must.  Please  j 
j  fax  your  resume  to  (562)  463-7658,  or  j 
E-mail  to  haddamf@nytimes.com. 

We  are  an  EEO  Employer 


the  newspaper  imiiistr\  ’s 

- MEETING /f/z7fe'— 

888.825.9149 

DECEMBER  3,  2001 


_ ADVERTISING _ 

!  QUINTESSENTIAL  Advertising  Director  with 
20-year  track  record  in  major  newspaper 
markets.  Former  Gannett  AD  with  a  reputa¬ 
tion  as  an  aggressive  and  agile  competitor 
with  leadership  skills  that  inspire  staff  to 
consistently  achieve  revenue  goals  even  in 
tough  economic  times.  Strengths:  resource 
allocation,  strategic  marketing,  financial 
analysis.  Contact:  robwest55@home.com 
or  call:  (610)  872-1793. 


CIRCULATION 


EXPERIENCED  hands-on  CIRCULATOR  avaiF 
able  immediately  in  New  York. 

Phone/Fax  (631)  588-2735 


EDITORIAL 


HIGHLY  SKILLED  EDITOR  with  magazine, 
Web  and  management  experience  looking 
for  editorial  position  in  Miami.  Completely 
bilingual  (Spanish/English).  Please  E-mail: 
dianitalu@yahoo.com 

PROCIFREADER:  Seeks  home  work  to  read 
galley/page/computer  printout  proofs.  Call: 
(304)  2294958 


PRODUCTION/TECH 

ACCOMPLISHED  production  professional, 
new  to  South  Florida,  seeks  challenging  po¬ 
sition  which  will  utilize  strong  supervisory 
and  interpersonal  skills.  Highly  knowledgea¬ 
ble  in  all  phases  of  pre-press  operations, 

I  printing,  and  binding.  Strong  budgeting  and 
:  estimating  background,  with  excellent  or- 
1  ganizational  and  administrative  skills.  Rec- 
'  ognized  for  ability  to  maximize  resources, 
1  cut  time  to  publication  while  delivering 
■  highest  quality  product.  Interested  parties: 

E-mail  shulik@aol.com 
'  Or  call  (561)  738-7864 


Editoin^^ 

Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1 884. 


“When  it  goes  wrong,  \ou  feel 
lilce  cutting  your  throat,  hut 
you  go  on.  You  don’t  let  an\- 
thing  get  you  down  so  much 
that  it  beats  vou  or  stops  you.” 

-George  Cukor 
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E&P'9  International  Year  Book  is  the  «trtl^tative  source  te 
need  tb  reach  and  the  information  you  need  to.  know  ~  news| 


YEAR  B(K)K 


YEAR  BOOK 


\  KAR  l«K)K 

WHON  WHERE 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

\  .S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 
<  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 
^>.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

'-^Alphabetical  listing  of  personnel  from  Dailies,  Weeklies,! 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State  j 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


EDITORfr^  PUBLISHER 


1 


•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

•  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions...and  much  more! 

•  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of  ^ 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  iBrsen  Jr.  (800)336-4380  or  order  online  at  vwvw.editorandpublisher.com 


AMERICAS  EXTRA 


November  was  a  cruel  month  for 
Mexican  journalists,  Paris-based 
Reporters  Without  Borders  (RSF) 

reported.  Among  six 
documented  incidents 
of  threats  and  attacks: 
Judicial  police  officers 
beat  up  Wiliam  Casanova  Vasquez  and 
Fernando  Acosta  of  the  daily  Diario  de 
Yucatan  in  Merida  while  they  investigated 
a  Nov.  5  traffic  accident.  A  municipal 
councilman  in  the  state  of  Veracruz 
attacked  Fabian  Antonio  Santiago 
Hernandez  with  a  knife  after  the  reporter 
for  the  Coatzacoalcos  daily  El  Liberal 
del  Sur  questioned  him  about  diverted 
municipal  funds.  Santiago  escaped 
unhurt.  For  several  weeks,  unknown 
individuals  have  kept  surveillance  on 
the  home  of  Francisco  Guerrero,  director 
of  the  Morelos  state  edition  of  the  La 
Jornada.  Workers  at  the  home  have  been 
threatened  with  death  if  they  do  not 
steal  the  journalist's  documents.  ... 

In  Colombia,  four  hooded  gunmen, 
thought  to  be  right-wing  paramilitaries, 
broke  into  the  Buenaventura  home  of 
Heriberto  Cardenas 
Nov.  14  and  shot  dead 
the  semiretired  corre¬ 
spondent  for  Bogota’s 
El  Tiempo  and  El  Espectador. ...  Four 
Colombian  journalists,  including  Oscar 
Torres,  editor  in  chief  of  the  daily  Diario 
del  Sur  and  Alfonso  Pardo,  correspondent 
of  the  weekly  Semanario  Voz,  fled  their 
homes  in  the  southern  department 
of  Nariho  Nov.  12  after  receiving  death 
threats  from  the  right-wing  paramilitary 
unit  known  as  the  AUC,  the  New  York- 
based  Committee  to  Protect  Journalists 
reported. ...  Colombia  mourned  the 
Nov.  25  death  at  84  of  Enrique  Santos 
Castillo,  who  along  with  his  brother 
Hernando  edited  El  Tiempo  for  56  years, 
transforming  it  from  a  political  party 
organ  into  one  of  the  most  respected 

dailies  in  the  Americas. 
...  Latin  American 
press  organizations 
reacted  with  outrage 
to  the  decision  to  expel  the  Union 
of  Paraguayan  Journalists  (SPP)  from 
the  United  Workers  Center  (CUT), 
Paraguay’s  main  labor  federation. 

—  Mark  Fitzgerald 
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FIIOM$IZ2UTOHZ21E 

Was  it  only  a  year  ago  that  Toronto  hosted  the  hemisphere’s 
hottest  competition  among  English-language  newspapers? 


BY  MARK  FITZGERALD 

CHICAGO 

North  America’s  fiercest 

newspaper  war  probably  hit  its 
manic  peak  one  week  last  year. 
On  Monday,  June  26,  John 
Honderich,  publisher  of  The 
Toronto  Star,  stood  proudly 
at  a  press  conference  in 
Union  Station  to  show  a 
prototj'pe  of  its  free  com¬ 
muter  paper,  GTA  Todaif. 

After  months  of  planning, 

GTA  would  launch  on 
Wednesday,  Honderich  said, 

But  on  Tuesday,  the  feisty 
tabloid.  The  Toronto  Sun, 
beat  the  Star  into  the 
subway  with  its  own  quickly 
assembled  free  commuter 
paper,  FYI  Toronto.  A  few 
days  later.  Modern  Times 
Group,  which  had  launched 
transit  papers  around  the  globe,  started 
distributing  Metro.  By  the  end  of  the  week, 
commuters  were  being  inundated  by 
350,000  copies  of  free  papers  everj'  day. 
And  Toronto’s  four  dailies  —  the  Star,  the 
Sun,  The  Globe  LiJ  Mail,  and  the  National 
Po.Ht  —  were  also  hawking  their  full-size 
paid  papers.  There  were  so  many  papers 
literally  blowing  around  in  city  subways 
that  some  got  caught  in  underground 
ventilation  fans  and  started  fires. 

Fast  forward  to  Toronto  today.  There’s 
only  one  commuter  paper  now.  GTA  Today 
and  Metro  stopped  competing  and  merged 
to  become  Metro  Today,  while  FYI  Toronto 
was  folded  in  October.  The  paid  papers 
are  downsizing  as  well.  The  Sun  axed  125 
workers,  the  Po-st  cut  130  —  hitting  its 
respected  sports  department  particularly 
hard  —  and  The  Globe  Mail,  Canada’s 
first  and  biggest  national  paper,  pared 
about  the  same  number  using  voluntary- 
retirement  packages. 

Competitors  and  analysts  are  openly 
speculating  about  the  future  of  the  Po-st  — 
mostly  pessimistic  talk  that  rose  in  volume 
again  last  week  when  a  news  release  about 


an  interview  Israel  Asper  gave  a  business- 
school  magazine  suggested  the  Can  West 
Global  Communications  Corp.  chairman 
and  founder  had  said  the  national  paper 
had  one  year  to  get  profitable.  Asper 
quickly  assured  staffers  in  an  e-mail 


GTA  Today  found  a  friend  for  tomorrow  in  a  foe  of  yesterday. 

message  that  he  is  committed  to  the  paper. 

Torstar  President  and  CEO  David  A.  Gal¬ 
loway  has  been  suggesting  lately  that  he’d 
consider  doing  a  distribution  deal 
with  the  Post  —  but  only  if  it  returned  to 
its  roots  as  the  Financial  Post,  which  was 
folded  into  the  National  Post  when 
Hollinger  International  Inc.  Chairman 
Conrad  Black  created  the  national  paper. 

Newspapering  is  a  lot  less  fun  in  Toronto 
these  days,  reporters  say  privately.  For  one 
thing,  they  don’t  have  Black  to  kick  around. 
After  watching  the  Post  quickly  gain 
respectability.  Black  dumped  bis  50% 
share  in  the  paper,  sold  Hollinger’s  papers 
to  Can  West,  and  decamped  for  the  United 
Kingdom.  Last  week,  the  newly  minted 
Baron  Black  of  Crossharbour  even  sold 
off  Hollinger’s  remaining  15%  stake  in 
Can  West  —  around  the  same  time  the 
company  confirmed  that  it  is  investing  $2 
million  in  a  new  daily  paper  in  New  York. 

“Certainly,  it’s  a  different  atmosphere 
than  it  was  only  a  year  and  a  half  ago,”  said 
one  reporter,  who  insisted  on  anonymity. 
“For  one  thing,  back  then  it  was  very  easy  to 
get,  or  switch,  a  job  in  journalism.”  11 


TECHNOLOGY 


CMC  and  Heidelberg  enter  the  insert/onsert/polywrap  market 

BY  JIM  ROSENBERG 

For  all  the  effort  that  goes  into  gathering 
news,  selling  ads,  designing  pages,  and  printing  them 
well  to  show  off  the  content  and  design,  newspapers 
still  stumble  in  assembling  their  biggest  packages. 
Pages  are  scuffed  or  ripped;  pieces  are  lost  to  careless 
handling  or  theft;  and  a  night’s  work  can  land  in  the  morning’s 
puddles  instead  of  on  porches.  And  for  all  the  work  that  goes  into 
automating  packaging  while  securing  the  package,  the  two  vendors 
that  devised  such  systems  showed  nothing  at  Nexpo  2001.  Instead, 
prospective  buyers  were  invited  to  factory  demonstrations. 


To  create  packages  by  inserting  and/or 
collating  sections,  supplements,  and 
freestanding  ads  —  sealing  some  or  all 
packages  (or  portions  thereof)  into  plastic 
wrap  —  Heidelberg  mated  its  high-speed, 
modularly  expandable  Magnapak  inserter 
with  the  3000L  polywrapper  from  CMC 
America,  Eden  Prairie,  Minn.  The  system 
was  demonstrated  at  Heidelberg’s  factor)' 
in  Dayton,  Ohio. 

(In  late  spring,  GMA  did  the  same  at 
its  plant.  Speed  remains  an  issue  for  both 
vendors’  systems.) 

Peter  Tassinari,  Heidelberg  newspaper 
product  management  director,  said 
development  of  Magnapak,  introduced 
2V2  years  ago,  has  focused  on  boosting 
throughput,  accuracy,  and  package  size, 
while  offering  carrier-route  zoning  and 
selective  packaging,  simpler  operation, 
and  minimal  maintenance.  It  has  scaled, 
repeatable,  on-the-fly  adjustments; 
all-electronic  hopper-to-pocket  timing, 
thanks  to  servomotor  technology;  and  a 
video  alert  that  also  locates  a  problem. 

Promoted  now  as  a  packaging  system, 
Magnapak  can  insert  and  collate  as 
needed  and  in  one  pass.  Its  gripper 
j  delivery  was  modified  to  handle  collated 
I  material  and  pass  it  to  the  polywrapper. 


From  post  cards  to  sheets  larger  than 
a  tabloid,  the  3000L  seals  up  to  15,000 
packages  per  hour  (half  Magnapak’s 
speed).  Heidelberg  ran  product  in  every 
other  gripper  to  one  polywrapper.  At 
speed  from  all  grippers,  product  can 
run  into  two 
3000Ls,  or  half 
the  stream  (say, 
an  uninserted 
edition  destined 
for  news  racks) 
can  pass  straight 
to  a  stacker. 

CMC’s  Italian 
parent  company 
supplies  the 
machines  that 
polywrap 
80,000  alter¬ 
nate-delivery 
copies  of  the 
national  daily 
Corriere  della  Sera,  according  to  CMC 
Sales  Vice  President  Don  Piontek.  He  said 
the  machine  used  with  the  Magnapak.is 
not  a  standard  polywrapper:  it  uses  two 
servo-controlled  sealing  bars  widened  to 
16  inches,  each  working  at  half  speed  to 
give  more  force  and  longer  seal  contact. 


The  plastic  (which  may  be  preprinted  with 
advertising)  runs  continuously  under  a 
center-seam  sealer  heated  to  300  degrees 
Fahrenheit.  If  the  plastic  stops,  the  seal 
head  immediately  lifts. 

The  quiet-running  3000L  is  low  to  the 
floor,  for  easier  film-roll  loading.  Severed 
or  unsealed  packages  are  automatically 
ejected.  Smaller  onserted  products  tend 
to  shift  or  slip,  allowing  comers  or  whole 
sides  to  protrude  through  the  wrap  before 
it  is  sealed.  In  such  cases,  paper  products 
are  not  damaged  and  the  package  is 
sealed  around  the  protruding  comer. 
Where  a  CD  or  other  hard  object  resists 
the  sealing  bar,  the  bar  lifts  and  the 
package  is  rejected.  If  this  happens  more 
than  a  couple  of  times,  said  Piontek,  the 
machine  may  shut  down. 

The  3000L  has  its  own  small,  single¬ 
copy  compensating  stacker.  At  its  demo, 
Heidelberg  created  a  package  of  four  small 
onserted  newspaper  sections  from  a 
Magnapak,  an  8V2-by-ll-inch  paper 
insert,  and  a  stiff  (empty)  CD  envelope 
from  hoppers  on  the  3000L.  The 
envelopes  went  through  a  sample  feeder 
that  uses  suction  cups  to  pull  and  place 
inserts,  unlike  the  other  feeders,  with 
their  more-familiar  ejection  of  products 
into/onto  a  carrier  product.  Tests  of 
2V2-inch-thick  products,  simulating 
Sunday  packages,  were  mn  successfully 
the  next  day. 

A  limit  switch  after  each  feeder  catches 
mmpling  before  it  jams  the  wrap  section. 

“The  further 
down  it  gets 
before  you  detect 
it,  the  bigger  the 
problem,”  said 
CMC  Sales  Vice 
President  Robert 
Griffith. 

Beyond  what 

—  a  TV  booklet, 
comics,  ad  in¬ 
serts,  or  the 
whole  Sunday 
package  —  when 

—  in  advance  of 
a  Sunday  issue, 
say  —  and  how 

—  combinations  of  inserting,  onserting, 
and  wrapping  —  system  versatility  extends 
to  who  will  be  the  recipients:  Tassinari 
said  splitting  a  stream  can  put  an  ad, 
product  sample,  or  targeted  section  into 
half  the  product  before  wrapping,  while 
the  rest  goes  straight  to  a  stacker.  !1 


CMC’s  3000L  seals  advance  packages  or  entire  issues. 
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Frank  Cho  says  he’s 
ending  his  Creators 
comic  partly  because 
newspapers  did  not 
give  him  enough 
creative  freedom. 


‘Liberty’;  From 
comic  strip  to 
comic  books 


cliffhanger  about  who  the  Brandy 
character  will  marry.  The  answer  will  be 
revealed  in  a  January-released  comic 
book  called  “The  Wedding  Album.” 

Cho,  29,  said  a  major  reason  why  he’s 
leaving  syndication  after  five  years  is  that 
many  newspapers  feel  Brandy  is  drawn 
too  voluptuously  —  and  don’t  allow  him 
enough  freedom  to  address  topics  such  as 
sex,  religion,  drugs,  violence,  and  race. 

“I’m  sick  and  tired  of  my  strips  getting 
watered  down,”  he  said.  “New'spaper 


comic  pages  are 
50  years  behind  in 
content  and 
creative  freedom 
compared  to 

other  forms  of  ~ 

entertainment.” 

Creators  Presi- 
dent  Rick  New- 
combe  said,  “Frank 
is  an  enormously 

talented  artist  who  could  easily  be  in 
1,000  papers  if  he  toned  down  ‘Liberty 
Meadows.’”  The  comic  (http://www. 
libertymeadows.com)  had  100  clients  at 
its  peak,  and  40  as  of  late  last  month. 

Newcombe  said  a  number  of  papers 
complained  about  what  they  saw  as  Cho’s 
“fraternity-house,  bathroom  humor,”  but 
he  added  that  Brandy  was  in  the  sexy  tra¬ 
dition  of  characters  such  as  Milt  Caniff s 
Dragon  Lady  and  A1  Capp’s  Daisy  Mae. 

Cho  created  24  “Liberty  Meadows” 
comic  books  before  the  special  January 
one,  and  will  continue  doing  the  comic 
books  after  that.  Ending  the  newspaper 
strip  will  also  give  the  Maryland  resident 
more  time  with  his  first  child,  who’s  due 
to  be  bom  this  month.  —  DaveAstor 


Give  me  “Liberty”  after  its 
newspaper  death. 

That’s  what  “Liberty  Meadows” 
readers  want  —  and  will  get  —  next 
month.  Frank  Cho  is  ending  his  Creators 
Syndicate  comic  strip  with  a  Dec.  30 


IF  YOUR  JOURNALISTS 
ARE  SHAPING  PUBLIC 
OPINION,  WHO’S  SHAPING 
YOUR  JOURNALISTS? 

BEEN  TO  POYNTER? 


Poynter  Leadership  Academy 

March  10-15,  2002 

Application  Deadline:  January  11,  2002 

Leaders  in  print,  broadcast,  and  online  will  improve  their 
coaching  abilities  and  get  tips  for  recruiting  and  retaining  the 
best  and  the  brightest.  You'll  develop  strategies  for  managing 
during  change  and  for  handling  conflict  in  the  newsroom. 
You'll  learn  how  to  lead  ethical,  diverse  newsrooms  and  how 
to  produce  excellent  journalism  even  in  the  face  of  tight 
budgets.  A  large-scale  seminar  of  48  participants  with 
Poynter's  traditional  one-on-one  attention. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

poynter.org/seminars/app.htm 


Cartoonists  are  looking 

FOR  PUBLICITY  AND  TO  HELP 

The  National  Cartoonists  Society  (NCS) 
plans  several  efforts  to  publicize  cartoon¬ 
ing  and  help  people  at  the  same  time. 

“Baby  Blues”  co-creator  Rick  Kirkman 
of  King  Features  Syndicate,  writing  in  the 
NCS  newsletter,  noted  that  these  efforts 
include  getting  NCS  members  involved  in 
existing  (and  possibly  new)  programs  to 
increase  literacy  among  children,  creating 
an  annual  NCS  scholarship  award,  and 
setting  up  a  database  of  NCS  members 
willing  to  do  media  interviews. 
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SYNDICATES 


SHNS  TIMELINE  OFFERS  100 
DAYS  THAT  SHOOK  THE  WORLD 

j  Scripps  Howard  News  Service  will  offer 
I  a  paginated  day-by-day  timeline  to  mark 

Dec.  20,  the  100th  day  since  Sept.  11.  The 
!  timeline  is  produced  by  Ryan  Alessi  and 
j  Hank  Wilson  of  SHNS. 
i 

Author  develops  column 
ABOUT  ‘Terrorism  and  Kids’ 

Fern  Reiss,  author  of  a  new  book  called 
“Terrorism  and  Kids:  Comforting  Your 
Child,”  is  doing  a  500-word  column  on 
the  same  subject. 

i  The  weekly  “Terrorism  and  Kids” 


et  cetera  ... 

Knight  Ridoer/Tribune  Information  I 

Services  is  distributing  commentary  articles 
from  London’s  Institute  for  War  &  Peace  ! 
Reporting. ...  A  cartoon  called  “What  the  j 
Black”  is  being  offered  by  Richard  Harris  Jr.  I 
(http://wvvw.ecartoonsbyharris.com),  creator  | 
I  I  of  the  “CheapSeats”  sports  cartoon  in  I 

!  Newsday,  Melville,  N.Y. ...  Davy  Associates 
of  San  Clemente,  Calif.,  is  syndicating  the  j 
“WotzK?”  visual  puzzle  feature  by  Jim  Allen 
and  once  again  distributing  the  “Offline” 
business  comic  by  Herb  Stansbury. ...  j 

Andrews  McMeel  Universal  (AMP)  | 

published  four  “For  Better  or  For  Worse” 
books  by  Lynn  Johnston  of  United  Media.  | 
They  include  “All  About  April:  Our  Little  Girl  | 
Grows  Up,”  “Graduation:  A  Time  for  I 

Change,”  and  the  small-format  “Wags  and 
Kisses”  and  “A  Perfect  Christmas.”  AMP  i 
also  published  “When  Did  Ignorance  Be¬ 
come  a  Point  of  View?”  by  “Dilberf  creator 
I  Scott  Adams  of  United,  “Big  Honkin’  Zits”  | 
I  I  by  Jerry  Scott  and  Jim  Borgman  of  King  | 

I  j  Features  Syndicate,  “Butt-Naked  Baby  j 

j  Blues”  by  Jerry  Scott  and  Rick  Kirkman  of  | 
I  King,  “Mutts  Sunday  Mornings”  by  Patrick  j 
McDonnell  of  King,  “The  Lower  You  Ride,  | 
:  The  Cooler  You  Are”  by  “Baldo”  creators  j 
{  Hector  (Uintu  and  (^rlos  Castellanos  of  ! 
I  Universal  Press  Syndicate,  “Your  Grandma  i 
!  Rocks,  Mine  Rolls”  by  “Grand  Avenue” 
creator  Steve  Breen  of  United,  and  “Old 
Age  Isn’t  For  Sissies”  by  “Lola”  creators 
I  Steve  Dickenson  and  Todd  Clark  of  Tribune 
I  Media  Services.  ...  Another  comic 
•  collection,  from  NBM,  is  “Who  Wants  to  I 
Be  a  Fenderhead”  by  “Drabble”  creator 

I 

i  Kevin  Fagan  of  United.  ...  A  show  of 
cartoons  by  Ch^  Rippinger  (http://www  ! 
I  .ToucheToon.com)  is  starting  Friday  at  j 
I  the  Denver  Press  Club.  | 
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!  feature  discusses  topics  such  anthrax  and 
modeling  good  stress  behavior. 

I  Reiss’  column  is  available  through 

j  Peanut  Butter  and  Jelly  Press  (PBJ 
i  Press@aol.com). 
j 

Parenting  COLUMN  MOVES  TO 
King  Features’ HOUSEHOLD 

“Kid  Tips,”  a  weekly  parenting  column 
I  by  California  psychologist/author/ 
j  professor  Tom  McMahon,  is  being 
:  distributed  by  King  Features  Syndicate. 

McMahon,  who  was  formerly  with 
Universal  Press  Syndicate,  does  his 
column  for  about  50  papers. 


Cartoonist  and  ex-NCS  prez 
Harry  Devun  dies  at  age  83 

Former  National  Cartoonists  Society 
President  Harry  Devlin  died  Nov.  25  of 
lymphoma  at  the  age  of  83. 

The  Mountainside,  N  J.,  resident  was 
a  comic  creator,  political  cartoonist, 
illustrator,  and  painter. 

‘Holly  Wood’  has  answers 

TO  ENTERTAINMENT  QUESTIONS 
United  Media’s  Newspaper  Enterprise 
Association  is  syndicating  a  new 
question-and-answer  column  called 
“Ask  Holly  Wood.” 


68th  NATIONAL  HEADLINER- 

AWARDS 


Deadline  for  Entry 

Jan.  11,  2002 


Now  Accepting  Nominations  for  2002 


Writing  -  Reporting  -  TV  &  Radio 
Photography  -  Graphics 

The  National  Headliner  Awards  is  one  of  the  oldest 
and  largest  annual  contests  recognizing  journalistic 
merit  in  the  communications  industry. 

Our  68th  annual  competition,  to  be  judged  by  a 
distinguished  panel  of  professional  journalists  and 
broadcasters,  is  open  to  all  material  published  or 
broadcast  between  January  1,  2001  and 
December  31,  2001 
Deadline  for  entry  is  January  11,  2002. 

Nomination  forms  and  category 
descriptions  may  be  obtained  from: 

Michael  R.  Schurman 
National  Headliner  Awards 
226  Mr.  Vernon  Avenue 
Post  Office  Box  239 
Northfield,  New  Jersey  08225-0239 
phone:  609-646-8896  •  fax:  609-646-8826 

www.NaiionalHeadlmerAwards.com 


For  a  recap  of  the  2001  National  Headliner 
Awards  and  information  on  nominations  for  the 
2002  awards,  visit  the  Headliner  web  page  at 

vsnvw.NationalHeadlinerAwards.com 


NO 

TRESPASSING 


VERMONT  YANKEE 
NUCLEAR  POWER  CORPORATION 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


"We  might  as  iccll  all  move  to  Buffalo.  Whij  ean't 
the  Gray  Lady  just  buij  the  Yankees^ 

-  COSMO  MACERO  JR.,  “BOSTON  HERALD,”  ON  “THE  NEW 
YORK  TIMES”  JOINING  A  BID  TO  BUY  BOSTON  RED  SOX 


Atom  raised  some  Cain:  One  of  Henske’s  pix 


No  nukes  is  good  news? 

As  WE  HAVE  DOCUMENTED  IN  RECENT  WEEKS,  YOU 
better  be  careful  what  you  write  or  draw  when 
your  country  is  at  war,  even  the  undeclared 
variety.  Now  we've  learned  _ 

you  also  have  to  be  careful 
where  you  point  your  L  ^ 

camera.  On  Wednesday, 
the  staff  photographer 
for  the  Brattleboro  (Vt.) 

Reformer  was  detained 
for  several  hours  by  Vernon 
police  —  and  threatened 
with  being  charged  with 
“treason”  —  for  taking  a 
few  shots  of  the  Vermont 
Yankee  nuclear  power  station  from  public  land. 

“Frankly,  we’re  not  anxious  to  beat  up  on  the 
local  police  chief,  but  he  may  have  overstepped 
his  authority  and  the  law,”  Reformer  Assistant 
Managing  Editor  James  Pentland  told  £&P, 

“even  in  today's  wartime  atmosphere.” 

Jason  R.  Henske,  who  has  been  at  the  paper 
for  five  months,  was  taking  a  few  outside  shots 
of  the  Yankee  facility  to  run  with  an  upcoming 
story  on  how  security  there  has  changed  over 
the  years.  Plant  personnel  contacted  the  police, 
who  asked  Henske  if  he  was  willing  to  delete 
the  digital  pictures  and  then  took  him  in  for 
questioning,  citing  a  Vermont  law  that  it  was 
“treason”  to  take  photos  of  a  nuclear  installation 
in  time  of  war.  The  possible  penalty:  10  years 
in  the  slammer.  Released  after  several  hours 
and  not  officially  charged,  Henske  somehow 
managed  to  retain  his  images,  and  the  paper 
planned  to  publish  them  within  days. 

The  nuclear  plant’s  own  Web  site  features 
photos  of  its  control  room,  and  aerial  photos 
of  the  plant  from  various  angles  are  readily 
available  on  the  Internet,  E&P  found.  And 
federal  law  does  not  prohibit  taking  photos  of 
nuclear  plants  from  public  property.  “Jason's 
photos  are  nothing  startling,”  Pentland  said. 
“We've  taken  photos  there  in  the  past.  We're  just 
baffled  by  the  whole  thing.”  —  Greg  Mitchell 


Photo  of  the  iceek 


OLEG  NIKISHIN, 
GETTY  IMAGES, 
NOV.  2  6 

IT  WAS  AN 

image  so 
stunning  it 
was  used  in  papers 
across  the  country 
and  turned  up  on 
the  front  pages  of 
two  New  York 
tabloids,  the  Daily 
News  and  New  York 
Post,  on  the  same 
morning.  One  of  the 
first  photos  of 
Americans  under 
fire  in  Afghanistan, 
it  shows  soldiers 
behind  a  barricade 
outside  the  fortress 
near  Mazar-e-Sharif 
during  the  bloody 
prison  uprising 
there.  —  G.M. 


Henske  in  front  of 
Yankee  plant 


28  EDITOK& PL'BI.ISHER  DECEMBER  3,  2001 


WWW  editorandpublisher.com 


i/CORRIS  SYGMj 


-V 


ATTENTION  EXHIBITORS! 


It's  Almost  Show  Time. 

It's  also  budget  time  and  the  bottom  line  means  maximizing  every  dime  spent. 
So  which  Newspaper  show  provides  the  best  prospects, 
qualified  leads  and  decision-makers? 

Line  by  line,  there's  no  comparison  if  you  ask  past  INC  show-goers  .  .  . 


"The  INC  is  not  only  well-organized  and  operationally  easier  than  most  of  the  other 
shows  we  attend,  it  also  puts  us  in  front  of  a  large  number  of  prospects!" 

Morgan  Wells,  Marketing  Manager  -  Infinet 


"The  INC  is  one  of  our  must-attend  trade  shows  each 
year.  We  get  to  meet  with  the  people  we  want  to 
meet  -  the  decision  makers  -  and  always  come  out 
of  the  show  with  a  good  number  of  qualified  leads. 

We've  already  signed  up  for  2002!" 

Jeff  Nelson,  VP  of  Sales  &  Marketing  -  Cold  North  Wind 


"  .  .  our  booth  was  buzzing  the  whole  show!  We  signed  clients  on  the  spot  for  sites  that 
now  offer  rich  content.  The  (INC)  conference  provided  us  with  the  venue  to  connect  the 
right  products  with  the  right  people. " 

Deb  Dreyfuss-Tuchman,  VP  Business  Development/ Affiliate  Sales  -  Videoaxs 


/xCDITORerPUBLISHER's  13th  Annual 


^INTERACTIVE 

NEWSPAPERS 


2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 


Contact  your  Editor  &  Publisher  Sales  Representative  today  to  reserve  your  sponsorship  or  booth  space  for 
The  13th  Annual  E&P  Interactive  Newspapers  Conference  in  San  Jose,  California. 


SOUTHEAST 

Betsy  Maloney 
Associate  Ad  Director 
301-656-5712 


NORTHEASTERN  US/CANADA 

Howard  Flood 
Account  Executive 
646-654-5122 


MIDWEST 

Derek  Hamilton 
Account  Executive 
(312)  583-5522 


WESTERN  US/CANADA 

Jill  Martin 
Account  Executive 
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il  Getting  It  Right 

NEW  EYE  ON  AMERICII 

_  I 

I  Does  the  public  understand  the  ‘USA  Patriot  Act'?  Does  the  press?  | 

COUNSELING  THE  PRESS  ON  HOW  TO  PROVIDE  MORE  | 
depth  and  context  to  the  increasingly  complex  news,  ; 
Loren  Ghiglione,  dean  of  Northwestern  University’s  | 
Medill  School  of  Journalism,  wrote  in  the  Oct.  31  | 
issue  of  Melville,  N.Y.-based  Newsday,  “Journalism  | 
j  I  schools  should  train  specialists  with  expertise  in  the  sciences,  the  | 
I  military,  business,  and  international  relations  to  ...  become  the  | 
I  i  reporters  of  the  21st-century  world.”  ! 

,  j  He  omitted  the  need  for  knowledge  about  the  law,  particularly  i 


j  I  constitutional  law,  although  reporting  on 
j  the  Bill  of  Rights  and  the  rest  of  the  Consti- 

j  tution  is  a  fundamental  part  of  our  job. 

Hours  after  President  Bush  signed 
;  the  far-reaching  anti-terrorism  bill  — 
j  overwhelmingly  passed  by  Congress,  with 
I  only  Russell  Feingold,  D-Wis.,  dissenting 
!  j  in  the  Senate  —  White  House  Press 
!  j  Secretary  Ari  Fleischer  held  his 

I  j  regular  press  conference, 
j  I  There  were  no  probing  ques- 

I I  tions  about  the  new  140-page 
!  law.  The  same  was  true  on  the 

I  j  Sunday  morning  TV  talk  shows 

I I  thereafter.  For  most  news- 
1  papers,  this  extensive  expansion 
j  of  government  surveillance 

powers  has  not  been  sufficiently 

I  j  detailed  in  stories  about  the  law. 

I I  How  many  Americans  know 

1 ;  about  the  secret  searches  of  homes  and 
i !  oflSces  authorized  in  the  USA  Patriot  Act? 
i  i  To  begin,  because  of  the  significantly 

j  loosened  standards  for  electronic  surveil- 
i  lance  —  of  home  computers,  e-mail,  and 

j  all  kinds  of  telephones  —  there  is  now 

j  very  limited  judicial  oversight  of  the  FBI 

I  and  other  law-enforcement  agencies, 
j  Moreover,  previously  secret  grand-jury 
testimony  can  now  be  .shared  by  various 
intelligence  agencies.  The  grand  jury,  as  has 
been  said,  is  the  prosecutor’s  playground. 


I  Also,  under  the  new  law,  the  CIA,  now 
i  allowed  to  share  in  loosely  defined  intelli- 
I  gence  data,  is  again  enabled  to  spy  on 
I  Americans  here  at  home  —  without  a  court 
order  —  despite  the  CIAs  previous  abuse  of 
the  Constitution  in  its  domestic  adventures. 

Particularly  ominous  is  the  return  of 
i  what  were  called  in  J.  Edgar  Hoover’s  time 
“black  bag  jobs”  —  secret 
searches  by  the  FBI,  done 
without  warrants.  Burglars 
with  badges. 

Now,  even  with  search 
warrants,  as  the  American  Civil 
Liberties  Union  (ACLU)  point¬ 
ed  out,  this  provision  “would 
allow  law-enforcement  agencies 
to  delay  giving  notice  when  they 
conduct  a  search. ...  The 
government  could  enter  a 
house,  apeutment,  or  office  when  the  occu¬ 
pant  is  away,  search  through  her  property 
and  take  photographs,  and,  in  some  cases, 
seize  physical  property  and  electronic  com¬ 
munications,  and  not  tell  her  until  later.” 
Newsrooms  are  not  automatically  excluded. 

These  break-ins  will  not  be  limited  only 
to  terrorism  investigations  but  can  apply  to 
any  criminal  investigation.  Moreover,  while 
there  is  a  “sunset”  clause  in  the  Patriot  Act 
—  requiring  Congress  to  review  the  law  in 
four  years  to  see  if  it’s  gone  too  far  —  the 


“black  bag  jobs”  are  not  subject  to  the 
sunset  clause.  They  are  now  part  of  perma¬ 
nent  law.  (The  euphemism  for  their  imple¬ 
mentation  is  “Sneak  and  Peek  Warrants.”) 

Without  timely  notice  of  what  is  taken  in 
a  covert  raid,  a  warrant  can’t  be  challenged 
in  court  until  the  government  decides  to 
give  notice.  Until  then,  it’s  impossible  to 
find  out  if  agents  took  more  than  the 
warrant  permitted  —  or,  for  that  matter,  if 
they  had  the  right  address  for  the  break-in. 

U.S.  Justice  Department  guidelines  for 
these  secret  searches  state  that  notice 
should  be  given  within  90  days.  But  the 
government  can  ask  a  judge  to  extend  that 
period  again  and  again  for  “good  cause.” 
With  terrorism  continuing,  what  judge 
would  deny  a  continuous  delay? 

In  view  of  the  pervasive  surveillance  of 
phones,  e-mail,  and  computers  under  the 
new  law  —  in  addition  to  the  secret  search¬ 
es  —  Laura  Murphy,  the  ACLITs  legislative 
director,  emphasized:  “It’s  very  difficult  to 
challenge  the  gathering  of  information 
about  you  when,  in  some  cases,  you’re  not 
even  going  to  know  it  has  been  gathered  — 
and  shared  with  so  many  agencies.” 

U.S.  Supreme  Court  Justice  Louis 
Brandeis  was  prophetic  in  his  dissent  in  the 
first  vriretapping  case,  Olmstead  v.  United 
States  (1928):  “Ways  may  some  day  be 
developed  by  which  the  government,  with- 
i  out  removing  papers  from  secret  drawers, 
can  reproduce  them  in  court,  and  by  which 
it  will  be  enabled  to  expose  to  a  jury  the 
most  intimate  occurrences  of  the  home.” 
i  But  now  the  FBI  can  break  into  the 
!  secret  drawers,  and  other  law-enforcement 
i  agencies  can  explore  from  afar  a  wide  array 
j  of  electronic  messages,  including  the  most 
!  personal  information  about  one’s  home  or 
;  office,  without  the  target  knowing  about  it. 
j  Surely  we  have  the  right  to  know  about 
j  this  historic  expansion  of  the  government’s 
I  power  to  keep  an  unblinking  eye  on  us. 
j  But  if  our  primary  sources  of  information 
I  —  the  media  —  don’t  know  the  essential 
I  details  of  what  is  happening  to  the  Bill  of 
j  Rights,  Americans  have  to  take  the  word 
I  of  the  president,  the  Congress,  and  the 
I  attorney  general  that,  as  John  Ashcroft  has 
I  assured  us:  “We’re  going  to  protect  and 
I  honor  the  Constitution.  We’ll  not  be  driven 
I  to  abandon  our  freedoms  by  those  who 
i  would  seek  to  destroy  them.” 

I  Are  you  reassured?  1! 
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For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now,  in  our  78th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 

Relocation  info  includes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index  - 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2007! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age.  Ethnic 
Breakdowns.  Number  of  Households,  Income  per 


MARKET 


Household  and  per  Capita, 

Principal  Industries  Chain  Outlets  Retail 
Outlets,  Location  of  Markets,  Newspapers  _ 

Serving  the  Market,  Retail  Sales  Data,  and  much,  much 
more! 

It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  US.  and  Canada  ...  plus  critical  market  data  for 
more  than  1.600  cities  and  all  3,141  US.  counties 

PRICI.\(J 

The  E&P  MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA. 

_  DC,  FL,  IL.MA.MD,NJ,  NY,  OH  and  TX  residents  please 

add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 


I 


2002 


ORDER  TODAY! 

Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  York,  NY  10003 

Or  caU  (888)  612-7095 
EDITORCs’PUBLISHER 


■  •  3<i/j#>  ^-  ? :;  i  ?¥!  •• 

rf^fmrn-- 

r  '  ■  ^  ^t'^'^'*'”''-/''  ■' 


JASPER  NATIONAL  PARK 


ZAMBEZI  RIVER 


GLACIER 
NATIONAL  PARK 


AMAZON  RIVER  BASIN 


KENAI  PENINSULA 


Jeep 

THERE’S  ONLY  ONE 

Some  Jee[D  4x4  owners  write  in  journals  so  they  can  reflect  on  their  trips  to  faraway  places.  Others  just  pull  out  their 
floor  mats.  For  more  information  on  where  Jeep  vehicles  can  take  you,  call  1-800-925-JEEP  or  visit  us  at  www.jeep.com. 
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